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STAFFING SOLUTIONS THAT WORK

Let UMA connect you with skilled candidates who are 
ready to become a valuable part of your facility from day 
one. Our graduates receive hands-on education with 
relevant healthcare equipment and procedures and study 
under seasoned healthcare instructors. With experience 
in actual healthcare settings and with our proprietary 
soft skills education, UMA students gain the skills and 
competencies for success in your organization. 

Form a relationship with UMA and we can help you fill 
open positions with no advertising or agency fees.

QUALIFIED GRADUATES FOR THESE POSITIONS

■■ Basic X-Ray with 
Medical Office 
Procedures (TPA)

■■ Dental Assistant with 
Expanded Functions 
(CLW, TPA)

■■ Medical Assistant  
(CLW, TPA)

■■ Medical Billing  
and Coding (TPA)

■■ Medical/Clinical 
Laboratory Assistant 
(TPA)

■■ Nursing (ADN)
■■ Nursing Assistant  

(CLW, TPA)
■■ Patient Care Technician 

(CLW, TPA)
■■ Pharmacy Technician 

(TPA)
■■ Phlebotomy Technician 

(CLW, TPA)

“UMA students have been trained well and are very 
knowledgeable. Hiring UMA graduates has been a 
pleasure, and we look forward to hiring more graduates as 
our clinics grow.”

Dr. Steller, Spinal Correction Centers, Tampa

Call the UMA Career Services Department

800-477-9915

hireUMA.com

HIRE A UMA GRADUATE!
TRAINED, SKILLED AND EAGER TO START HEALTHCARE CAREERS.

SCHOOL MEMBER

UMAA-12-1341 (13-0927)

Visit UltimateMedical.edu/consumerinfo.pdf for completion rates and other disclosure information.

UMA is ABHES accredited. The Accrediting Bureau of Health Education Schools (ABHES) is the only agency recognized by the U.S. Department of Education as both an institutional and 
specialized accreditor focusing on allied healthcare education and training. UMA is licensed by the Commission for Independent Education.
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Got Something to Say?
To submit an article, letter to the editor, or a photo-
graph for The Bulletin cover, please contact Elke Lubin,  
Managing Editor, at the HCMA office.  All submissions 
will be reviewed by Bulletin Editor, David Lubin, M.D.  We  
encourage you to review The Bulletin’s “Article Guidelines” 
which can be faxed or emailed to you.

The Bulletin is YOUR publication.  You can express your 
views and creativity by participating.

Elke Lubin
Managing Editor, The Bulletin
813.253.0471 Phone
813.253.3737 Fax
ELubin@hcma.net

Editor
David Lubin, MD

Editorial Board
Steven Barna, MD
Loren Bartels, MD
Stephen Brantley, MD
William Davison, MD
Rodolfo Eichberg, MD
Michael Foley, MD
James Hulls, MD
Rafael Miguel, MD

Executive Director
Debbie Zorian

Managing Editor
Elke Lubin

The Bulletin is the official pub-
lication of the Hillsborough 
County Medical Association, 
Inc., 606 S. Boulevard, Tampa, 
Florida 33606.

Advertising in The Bulletin 
does not imply approval or 
endorsement by the Hills
borough County Medical 
Association. The Bulletin  
assumes no responsibility for 
statements made by its con-
tributors. For advertising rates 
and mechanical data, contact 
the HCMA.

Opinions expressed by the  
authors are their own, and  
not necessarily those of The 
Bulletin or the HCMA. The 
Bulletin reserves the right 
to edit all contributions for  
clarity and length as well as to 
reject any material submitted.
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The photo was taken at the Keukenhof Gardens in Holland this spring. 
The Gardens plant seven million bulbs every year, have eight hundred 
varieties of tulips, and then dig them up and do it all over again the fol-
lowing year. The park is only open nine weeks a year for all this work.  
– Jim Hulls, MD
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Please tell the advertiser you saw it in the HCMA Bulletin!

Among the specialized services we offer:

	 •		Strategic	Risk	Planning

	 •	Tax-Free	Retirement	Strategies

	 •		Discounted	Disability	Income	 
Insurance	Benefits

	 •		Advanced	Retirement	Planning	Strategies 
	 –	Section	79	 –	Defined	Benefit 
	 –	412(e)(3)	 –	Profit	Sharing/401(k)

Contact us today for a complimentary consultation:

Joe	Yagar,	Ray	Carapella	and	Michael	Aguas	are	Registered	Representatives	and	Investment	Adviser	Representatives	of	
Equity	Services,	Inc.	Securities	and	investment	advisory	services	are	offered	solely	by	Equity	Services,	Inc.,	Member	
FINRA/SIPC	675	Third	Avenue,	Suite	900,	New	York,	NY	10017.	(212)	986-0400.	Legatus	Group	Solutions	is	independent	of	
Equity	Services,	Inc.
TC83702(0315)

Building and Protecting 
Your Income and  
Your Practice
Building	a	sound	financial	foundation	
sometimes	takes	help.	Our	goal	is	to	be	your	
financial	resource	now,	and	in	the	years	to	come.	
Together,	we	analyze,	design	and	implement	
strategies	that	address	the	financial	needs	and	
challenges	physicians	face.	We	believe	the	key	
to	meeting	your	needs	is	earning	your	trust.

Legatus
Group

Explore Your Financial Potential

Joe	Yagar 917-488-9188 Yagar_Joe@nlvmail.com

Ray	Carapella 813-526-2619 Carapella_Raymond@nlvmail.com

Michael	Aguas 845-521-1350 Aguas_Michael@nlvmail.com

Ken	Crosser 641-777-1513 Crosser_Kenneth@nlvmail.com

Hillsborough County 
Medical Association, Inc.
Established 1895

ExploreLegatus.com
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The areas of my life that give me the most ful-
fillment are my family, my pediatric practice, 

and advocacy through organized medicine. As I 
have thought about these three facets of my life, 
I have come to realize a common thread weaves 
through all of them. They each are about giving 
time, energy, and love to something bigger than 
myself.

I have been married for fourteen years and 
have been a father for less than a decade, but it is 
very hard for me to imagine what my life was like 
before marriage, and even more so, before chil-
dren. The reason is that my life is exponentially 
fuller because I get to share my thoughts, excite-
ment, and disappointments every day with those 
that I love. When I am with my family, I am more 
caring, more loving, and more energized. The 
whole is truly greater than the sum of its parts.

I became a pediatrician because I love children 
and wanted to work with them every day. As time 
has passed, my medical practice has meant more 
to me with each passing year. In many ways, it 
has meant much more to me than I ever imag-
ined. I have come to realize that my impact as 
a pediatrician can extend far beyond me and far 
beyond just taking care of my patient’s immedi-
ate illness. I realize now that I can have a lasting 
impact on the lives of my patients and their fami-
lies. My hope is for each child to always remem-
ber that they had fun when they came to their 
pediatrician’s office, and that I made them feel 
special. I hope when they get into their teenage 
years and go through difficult times, they might 
remember some “words of wisdom” I might have 
said, or just simply that they remember I cared.

As physicians, we play a major role in our com-
munities, both locally and beyond. What does it 
mean to work for a cause or belief that is greater 
than ourselves? We have examples in two mem-
bers of our medical community that we have lost 
since May. Dr. Bernard Pollara was a Professor of 
Pediatrics at USF since 1994, and was a mentor 
of mine. He had a passion to care for the under-
served and the poor. He spent years caring for Na-
tive Americans in Arizona, New Mexico, Montana, 
Washington State, and remote areas of Alaska. He 
loved teaching, and wanted to pass on his pas-

sion for pediatrics to future generations. His love 
and dedication for teaching medical students and 
residents led him to work until the age of 82!

We also lost Mrs. Audrey Schiebler, the wife 
of Dr. Gerold Schiebler, FMA Past President. 
Mrs. Schiebler made it her life’s work to care for 
and protect our children, the most precious and 
most vulnerable members of our society. She es-
tablished the first statewide Guardian Ad Litem 
program in the country, she was instrumental 
in the establishment of Camp Boggy Creek for 
chronically ill children, and she and Dr. Schie-
bler helped build the Ronald McDonald House in 
Gainesville. Together, she and Dr. Schiebler have 
been leaders in child advocacy in Florida for over 
50 years, and their impact has been felt even at a 
national level.

As members of the HCMA, we too are a part of 
something larger than ourselves. We are repre-
senting all of the physicians and patients in Hill-
sborough County. This in itself is an incredible 
honor and a monumental responsibility. But, I 
view our involvement as having an impact even 
beyond. I believe that we represent every physi-
cian and patient that came before us and every 
physician and patient that will follow us. We have 
a responsibility to those that came before and to 
those that will follow to preserve and advance 
this beautiful profession. We can accomplish 
great things by working together. When we work 
together something special happens. The HCMA 
becomes greater than the sum of its parts!

A Part of Something 
Bigger Than Ourselves

Jose Jimenez, MD
drjimenez@small-

worldpediatric.com

mailto:drjimenez@small-worldpediatric.com
mailto:drjimenez@small-worldpediatric.com
mailto:drjimenez@small-worldpediatric.com
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HCMA Website
Scan the QR Code to be connected with the HCMA website! 
Peruse The Bulletin, pay your dues, find an HCMA Benefit 
Provider, and much more...

HCMA Facebook Page

Find Legislative Updates, event  photos, seminar and so-
cial invitations.   Connect with your colleagues.   Like us 
on Facebook and receive a voucher for a free drink at an 
HCMA dinner meeting!

Connect with the 
Hillsborough County  
Medical Association

HCMA FOUNDATION, INC.
19th CHARITY GOLF CLASSIC

October 29, 2015 
Tournament Players Club of Tampa Bay

Sponsorship Levels:

Premier ($7,500)	 Title ($5,000)	 Champion ($3,000)   

Winner ($2,000)	 Eagle ($1,500)	 Birdie ($1,000)   

Par ($600)	 Hole ($300)	 Golfer Reg. ($150)

Call the HCMA for a “Sponsorship Fact Sheet” which describes the sponsorship levels’ coordinating benefits.

Also needed:

raffle and/or door prizes donations

volunteers on the day of the event

Call Elke or Kay at the HCMA (813.253.0471) for more information or email Elke: ELubin@hcma.net

Davis Islands, Tampa   www.LibrerosDanceStudio.com   

Join the Healthy  
Recreational Activity  

that is Sweeping The Country…  
Ballroom Dancing! 

It’s Easy - We’ll Show You How! 

Fl. Reg. 00007 

New to Dancing?  Relax,  
we make learning comfortable  

every step of the way 

Call Today! (813) 253-0644 
GIFT CERTIFICATES AVAILABLE 

School & Dance Club 
Since 1979 ...Your Place to Learn 

...Your Place to Dance 

http://www.LibrerosDanceStudio.com
mailto:ELubin@hcma.net
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During the Gasparilla Races in February, I 
asked Mayor Bob Buckhorn if he’d agree to 

an interview with me and talk about what it’s like 
to be married to a physician, Dr. Cathy Lynch, 
who is on the USF OB/GYN faculty. On May 28, 
2015, I was honored to interview not only the 
Mayor, but also Dr. Lynch at Farrell’s on Davis 
Islands.

The Mayor and Dr. Lynch have been married 
15 years and have two daughters, Colleen, 9, and 
Grace, 14.

DL: I understand 
Dr. Madelyn Butler 
had a hand in intro-
ducing you two. How 
did that come about?

CL: Well, I was 
meeting Madelyn for 
lunch at the Centre 
Club with a couple of 
friends and they swear 
to this day that Bob 
was there by chance 
having lunch with a 
buddy. Madelyn told 
me Bob Buckhorn was 
there and that she had been trying to set us up for 
three years. So we met, he said hello, and walked 
away. Later Madelyn called and said there were 
three messages from Bob; can I give him your 
contact information? So…
BB: I was just looking for votes.
DL: And your first date?
BB: I was on City Council and had an event at 
Rita Carlino’s restaurant on Bayshore Blvd. We 
had a drink there.
DL: And how long later did you get married?
BB: I prolonged it as long as I could. Three years.
DL: What do you both like most about your jobs?
BB: The fact that I get to shape a city. I think be-
ing a mayor is the best job in American politics. 
And there will be a tangible body of work when 
I’m done as a result of my eight years here.
Hopefully this will be a better place than when I 
got it. So leaving that legacy to my kids is some-
thing I get up every day to try to do.

CL: I love that every day is different, that I’m 
helping people, teaching the next generation of 
physicians, that there’s always something new 
and exciting with what I do.
DL: What do you like least about your job?
BB: I love my job! I mean, I do, I love going to 
work every day. I can’t wait to get to work every 
day. You know, I have no privacy; I’m never off. 
You carry the burden of the office every day. But 
I signed up for it and I’m thankful for the chance 
to do it.

CL: Any time they do 
an electronic upgrade 
on the medical re-
cords.
DL: That got me out of 
medicine.
DL: The most satisfy-
ing aspect of your job?
BB: That I get to help 
people. That I get to 
build and shape and 
amazing city. And 
knowing that we’ve 
been able to take this 
city and move it to a 

different place.
CL: When you hand a couple their new baby and 
create a new family, and inspiring the love of 
medicine in the next generation.
DL: What do you admire most about your 
spouse’s job?
BB: Certainly what she does as a medical profes-
sional, that whole OB world, you know, 99.9% of 
the time you’re doing great stuff. I can’t tell you 
how many families have stopped me and said, 
“Your wife delivered…and introduced me to A, B, 
C & D.” That’s pretty cool. And I look at them all 
as voters. (laughing)
CL: I think he’s doing a great job and I get people 
stopping me and saying we love what Bob’s doing 
with the city, especially with the transformation 
of the courthouse to Le Meridien.
DL: What do you like least about your spouse’s 
job?
BB: You know, I can’t complain about the hours 

My Interview with  
Mayor Bob and Dr. Lynch

David Lubin, MD
Dajalu@aol.com

(continued)

Mayor Bob Buckhorn, his wife, Dr. Cathy Lynch, and Dr. David Lubin.

mailto:Dajalu@aol.com
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because mine is certainly demanding. She’s late all the 
time, but other than that…that may be a doctor thing.
DL: I guess you could say the same about him?
BB: I’m really good about my schedule, David; I’m really 
disciplined about…
CL: He can be on time when he wants. But that’s why 
he takes the kids to school in the morning. There might 
be times when we’re out with the family for dinner and 
people want to come up and, you know…
DL: So it’s the privacy thing…
CL: Yes, but again, we knew 
that going in. It was actually a 
lot worse when he was on City 
Council and we’d get stopped by 
potholes.
BB: Now they just want to take 
pictures.
DL: Would you ever want to do 
what Cathy does?
BB: No. I’m not smart enough 
to do it. That’s not my forte.
DL: Would you ever want to be 
Mayor, Cathy?
CL: No
DL: If your daughters had 
the choice of whom to go 
to work with on “Take your daughters to 
work day,” whom would they chose and why? 
BB: Oh, they would choose Cathy, they like following her 
around, especially the little one, and Grace did when she 
was smaller too. They love going over there and playing 
doctor.
CL: I would say that Grace would go with him. Colleen 
would come with me.
BB: Although, now that she’s 14, she doesn’t want to be 
anywhere around me.
DL: What has your spouse done that has pleasantly sur-
prised you the most?
DL: And keep it clean.
BB: I think how she adapted to being the First Lady. 
That’s an acquired skill. Not everyone is comfort-
able with it; some spouses don’t like the scrutiny. 
That comes with it, it’s not their fault, it’s just that 
they married into the deal. And then, you know, she 
loves campaigning. She’s a warrior out there on ear-
ly voting. I think she likes it and it’s always helpful. 
CL: To this day, he makes the girls’ breakfasts and lunch-
es, gets them up, gets them going, and gets them to 
school. They know his routine, and on the rare occasion 
when he’s out of town and I have to do it, we fall out of 
routine, but uh…
BB: Which means they show up late for school.
CL: He’s also a very good shopper for clothes.

DL: For you?
CL: Yes.
DL: Bob, what does Cathy cook best?
BB: {after a 12 second pause, and a few laughs} We’re 
Irish, we’re not very good cooks. {to Cathy} Um, what do 
you cook best?
DL: Uh-oh
BB: I end up doing a lot of the cooking.
CL: Oh, come on!

DL: What’s he cook best?
CL: He’s learned how to 
cook.
BB: Only cuz I’m a guy, I 
can do the grill stuff, and we 
like smoking and stuff. She 
cooks good cioppino (Italian 
seafood soup).
DL: Favorite movie?
BB: Braveheart
CL: I don’t know…
BB: We don’t get to movies 
too often.
CL: The Butler
DL: Favorite TV show?
BB: Hardball with Chris 

Matthews
CL: Chopped (on the Food Network)
DL: Favorite food?
BB: I like Italian food.
CL: Yeah, I’d say Italian
DL: Favorite restaurant?
BB: Oooo, you’re going to get me in trouble, um…
DL: I thought that might.
BB: This week? And I’m sort of becoming the Foodie 
Mayor, um, I like Ulele.
DL: You know, I had a feeling you were going to say that.
BB: Partially because I got about 6 million bucks in the 
deal, in the park, but know, we really are becoming a 
foodie town, there are a lot of great restaurants.
CL: Osteria Natalina (Italian on South MacDill)
DL: Favorite vacation?
BB: Any vacation I get. We like going to North Carolina.
DL: What’s something you would want to do that you 
haven’t done yet?
BB: Take the kids to Ireland.
CL: Yeah, I’d say Ireland or Italy.
DL: I decided I wouldn’t ask you, Bob, if you were going 
to run for governor, but Cathy, do you have any plans for 
remodeling the Governor’s mansion?
CL: We’ve got a 1920’s Davis Islands home that’s a con-

E
d
it

o
r’
s 

P
a
g
e
 (
c
o
n
ti

n
u
e
d
)

(continued)

Outside Farrell’s, talking with other patrons.
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stant remodeling project. I’m not sure I want to take on 
another remodeling project, but, uh, we’ll see.
DL: Ok, all right, thanks.
BB: I’ll answer the question.
DL: Well, ok, go ahead.
BB: Um, we’re going to look at it. I think Tampa’s going 
to have an amazing story to tell at the end of 4 years. I 
think it’s a story that will resonate around the state and 
a model of governance, you know, more pragmatic than 
political, and I think the state could use some adult 
leadership. So, you know, I love doing what I’m doing, 
I’d do it for the rest of my life, but I’m term-limited out. 
So we’ll see; we’ll do the due diligence.
DL: All right, thank you.
BB: Yah
DL: And doctors are voters.
BB: Absolutely, yes they are (all laughing).
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NEW DINNER MEETING DAY & LOCATION – 
BEGINNING FEBRUARY 2016!

The Hillsborough County Medical Association (HCMA) dinner meetings are moving, but not far!  Beginning with the 
February 2016 general membership dinner meeting, the meetings will be held on a Monday at the Centre Club - which 
is connected to our current location, the InterContinental Hotel. The social hour will still begin at 6:30pm, with the 
program and dinner at 7:30pm.

 

Upcoming Dinner Meetings:

Tuesday, September 1, 2015 – InterContinental Hotel

Tuesday, November 10, 2015 – InterContinental Hotel

MONDAY, February 8, 2016 - The Centre Club at the InterContinental Hotel

 

The Centre Club (at the InterContinental Hotel)

Urban Center – 8th Floor

123 S. Westshore Boulevard

Tampa, FL  33609
 

If you have any questions, please do not hesitate to contact the HCMA office: 813.253.0471.

We don’t care how you play... 
JUST PLAY!

October 29, 2015 at TPC

Call 813.253.0471 to register.
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Grow Forward

Atlanta | Charlotte | Miami | Raleigh | Richmond | Tampa | Washington D.C.

cbh.com

  Physician Practice Groups

  Private Business

  Government Contractors

  Technology & Life Sciences

  Real Estate & Construction

  Startups & Entrepreneurs

  SEC Companies

Danny Jackson 
Managing Principal Tampa Bay

William F. Becker, Jr. 
Partner

Richard Hedley 
Senior Manager

Tampa Bay Practice
401 East Jackson Street
Suite 3400
Tampa, FL 33602 
813.251.1010

Find out how we can guide your firm forward

CPAs and Advisors with a  
Growth Agenda
No matter where you want to take your 
business, you need a resourceful and 
innovative partner to steer you in the right 
direction. Let Cherry Bekaert guide you 
forward to your growth destination.

HCMA

BENEFIT

PROVIDER

HCMA

BENEFIT

PROVIDER
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When one thinks of addiction, drugs, alco-
hol, and tobacco most often come to mind.  

Addiction is a chronic, complex disease that can 
cause harmful consequences of gigantic propor-
tions…whether we are referring to substance ad-
diction or behavioral addiction.  Other common 
addictions include 
gambling, shopping, 
food, sex, love, and 
work.  Excessive tan-
ning, exercising, and 
cosmetic surgeries 
are also considered 
addictions.  I recently 
read in a professional 
journal that Internet 
Addiction may now 
become a psychiatric 
disorder.  If so, em-
ployees who suffer from it may be protected by 
the ADA and employers will have to accommo-
date their condition.

Internet Addiction, sometimes called “com-
pulsive” or “pathological” Internet use, has been 
disputed since the 1990’s but is now considered a 
real affliction in East Asia.  In China, where the 
Internet is sometimes called “electronic heroin,” 
it was declared an official disorder in 2008.  While 
the Internet is a great resource and time spent 
online can be hugely productive, compulsive In-
ternet use can interfere with daily life, work, and 
relationships.  It’s difficult for me to comprehend 
how a person could become addicted to the Inter-
net, as I can’t imagine that many allowable hours 
in any given day.  Nevertheless, the use of the In-
ternet and social media are negatively affecting 
the lives of many, specifically adolescents.  

Internet Addiction covers a variety of im-
pulse-control problems that include: Cybersex 
Addiction (negatively impacts real-life intimate 
relationships), Cyber-Relationship Addiction 
(virtual, online friends become more important 
than real-life relationships), Net Compulsions 
(online gaming and gambling often resulting in 
financial and job-related problems), Information 
Overload (compulsive surfing which diminishes 
social interaction and lowers work productivity), 
and Computer Addiction (obsessive playing of off-
line computer games which also diminishes so-
cial and family interactions).  According to (yes, 

the Internet), the most common addictions men-
tioned are Cybersex and online gambling.

Internet Addiction is no different than any 
other addiction.  Addictions are ways of obtain-
ing comfort through an artificial medium…to 

self sooth at the ex-
pense of one’s “real” 
life.  Whatever the 
addiction, the effect 
is meant to allow a 
person to numb out 
and escape.  It’s their 
coping mechanism 
in trying to relieve 
stress, anxiety, de-
pression, and pain.  
Of course, it’s com-
monly known that an 
addiction is not the 

source of the problem itself.  

According to Dr. Peter Whybrow, Director of 
the Institute for Neuroscience & Human Be-
havior at UCLA and author of American Mania: 
When More is Not Enough, our brains are wired 
for finding immediate reward.  With technology, 
novelty is the reward.  He goes on to say that 
computers activate dopamine producers in the 
most primitive part of our brain, the medulla and 
cerebellum.  These can start dopamine produc-
tion to flood our brains with pleasure when we 
find something new or interesting, and surfing 
the net can cause a constant state of production.  
Dr. Whybrow believes there is a dangerously 
rising tide of psychosocial stress and shrinking 
physiological balance.  He claims that digital in-
novation is becoming ever smarter at exploiting 
our body’s natural reward system.  When our 
brain’s reward circuits are overloaded with near-
continuous spikes of dopamine, our craving for 
reward (be it drugs, sex, food, or incoming texts), 
becomes a hunger that has no bounds. 

Consequently, while the Internet provides a 
constant, ever-changing source of information 
and entertainment, and social networking sites 
spread information faster than any other media, 
it can’t be debated that they both can create a 
multitude of harms.  The Internet can be a great 
threat to one’s personal data, it allows easy access 
to pornography which negatively impacts our 
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Electronic Heroin

Debbie Zorian
DZorian@HCMA.net

(continued)
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youth and personal relationships, and people become 
more engrossed in the virtual online world, diminish-
ing the social and family ties that once were.  And it’s 
difficult to ignore the plethora of harmful consequences 
that can coincide with social media:  the spread of un-
reliable and false information, lack of privacy, cyberbul-
lying, stalking, and the exposure 
vulnerable children and teens 
put themselves in at the hands 
of predators and pedophiles, to 
name only a few.  It is even felt 
by some medical professionals 
that social networking sites can 
cause personality and brain dis-
orders in children, such as the 
inability to have real conversa-
tions, limited attention spans, 
self-centered personalities, and 
ADHD.    

The entwining of social me-
dia in the lives of adolescents has created a whole new 
environment for exploitation.  I was astonished when 
reading the dreadful stories associated with Facebook 
alone…from inconceivable physical and emotional 
abuse, to premeditated murder.  Adolescents are observ-
ing and mediating tragedy and horror.  Events have even 
highlighted some unsettled ethical quandaries around 
online mediation of both tragedy and excessive violence.  

Although social media has made us more densely net-
worked than ever, research suggests that we have never 
been a lonelier or more narcissistic society.  Could social 
networking be spreading the very isolation it seemed 
designed to defeat?  Is it altering children’s brain and 
behavior, thus creating more emotional stress and anxi-

ety for them?  Is it negatively im-
pacting, to the point of no return, 
personal, family, and business rela-
tionships?        

A proverbial phrase from the late 
15th century comes to mind…“Too 
much of a good thing.”  The Inter-
net and social media can undoubt-
edly serve as valuable resources in 
many ways, but only when used re-
sponsibly and in moderation. 

Now that sounds like the end 
of a commercial for a bottle of Jim 
Beam!  

Exactly.    

 “Technology is a good servant but a bad 
master.”  Gretchen Rubin
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I grew up in a culturally diverse house as the 
son of a first generation father from India and 

a southern Caucasian mother from Griffin, Geor-
gia. All of my schooling and training was done be-
low the Mason-Dixon Line.  I attended college in 
Atlanta, Georgia, medical school in Charleston, 
South Carolina, residency in Savannah, Georgia, 
and fellowship in Baltimore, Maryland.  After 
completing my Musculoskeletal Radiology fel-
lowship in Maryland, I sought somewhere warm 
and beautiful to begin my professional career and 
hopefully spend my entire life.  I chose Tampa.   

My role models growing up were not only my 
parents, but also multiple family members, par-
ticularly my aunt and uncle. They were also first 
generation Indians, and had done extraordinarily 
well for themselves.  They had started a chain 
of outpatient imaging centers in the mid 1980s 
and entered radiology when the timing was ideal. 
They had multiple centers in Florida and New 
York.  I decided to move to Tampa to work for 
them and start my career in the specialty that I 
loved, in an area that I knew I would love, and for 
bosses that I loved like second parents.  

I moved to Tampa in 2011 and began work-
ing for Signet Diagnostic/Doshi Diagnostic as an 
outpatient radiologist. I walked into a Brandon 
center that was flourishing and a Tampa center 
that was struggling.  Even though I had an MBA 
under my belt, I didn’t have a clue how the prac-
tices were actually run.  As we all know, you don’t 
learn anything about business in medical school, 
and frankly, there is no way to learn to run a busi-
ness without putting yourself in the situation and 
doing it yourself.  So during my first year with 
the company, I made it a point to learn and digest 
as much about the business as possible.

I learned a tremendous amount about the 
business and committed myself to achieve the 
business dream I had always sought. I spoke 
with my uncle and I asked for an opportunity to 
purchase the business.  After due diligence, we 
agreed to terms and as a 34 year-old radiologist 
with approximately one year of real word experi-
ence under my belt, Maru Diagnostic was born.  

Maru Diagnostic was my dream. My focus had 
suddenly been taken away from being the best ra-
diologist I could and redirected towards being the 
best businessman I didn’t know how to be. I still 
had to take out a gigantic loan, larger than any 
young physician could imagine, had two imaging 
centers to run, and 40 employees to manage. In 
radiology, as in many sub-specialties in medicine, 
your referral base is your primary revenue-gen-
erating source. I needed to know everybody. So 
with a team of six marketers, including myself, 
I set out to meet every single professional who 
could potentially refer me business.  

I had forty employees including two and a half 
additional radiologists.  I was managing payroll, 
organizing Human Resources, and building a hi-
erarchy within the company.  I wanted to make 
my company as strong as possible so I salaried 
myself just enough for me to live comfortably.  I 
think this is important for any young entrepre-
neur that really cares about his or her business. 
So while probably being the hardest working ra-
diologist in Tampa, I was also the poorest.  

The insurance companies were the next beast 
I faced.  Because I was new to the market and be-
cause I only had two centers in a relatively small 
market, the insurance companies were ruthless 
with me when negotiating my contracts. So when 
I opened my doors, I had to allow any patient, no 
matter if I was contracted with their insurance 
provider or not, to have the diagnostic study that 
was ordered.  I did not want to upset the referral 
base I was working with by not accepting their 
patients. I cannot tell you how much money I had 
to eat because the insurance companies were in 
no rush to get my contracts done.  

The next bit of business was to organize a team 
of radiologists. Putting together a team took 
time to find the right ones and I made mistakes 
with that as well. Incorporating all of the sub-
specialties within radiology isn’t possible with 
three individuals, and fighting competitors like 
Tower Radiology is more challenging than you 
can imagine.  So not only did I have to be on top 
of my general diagnostic radiology game, I had to 

Practicing alone may 
leave you alone

Ashely Maru, MD, 
MBA

ashleymaru@ 
gmail.com

(continued on page 17)
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have other sub-specialty radiologists who also had gen-
eral radiology knowledge. 

After about nine months into Maru Diagnostic, and 
after I had taken the company from one that was losing 
money to a break-even company, my life would change 
again.  At a networking event, actually thrown by the 
HCMA, I met Dr. Raj Kedar and Dr. Raul Otero from Ra-
diology Associates of Florida and Tower Radiology Cen-
ters.  After negotiations and a handful of meetings with 
Raul, Raj, Dr. Krishna Nallamshetty, and Larry Smith, 
CEO, we made a deal to sell my company to Tower Ra-
diology. I moved from solo practice into a group prac-
tice.  I moved from the sole owner to one of many.  I 
moved from a two-center outpatient imaging operation 
to a twelve center, three hospital radiology giant.  I also 
became part of the primary teaching faculty of the USF 
radiology department, helping to oversee and instruct 
32 residents and 9 advanced fellows. 

Independent practice has a lot of perks and a lot of 
pitfalls.  You are THE man (or woman).  You dictate your 
own future and you have to work your rear off to make 
it.  This is important to realize before you ever decide 
to go into the real word on your own.  If you don’t work 
hard, if you are not smart, and if you are not organized, 
you will fail on your own.  You are in the spotlight, and 
everyone, from the patients, to your employees, to the 
public, watches your every move and judges you based 
on them.  You have to be diplomatic, you have to bite 
your tongue, and you have to realize that not everyone 
or everything is going to be perfect.  You have to control 
costs, you have to generate revenue, and you have to 
be a manager.  You have to be on-call 24/7, you have to 
devote your life to your company, and you have to learn 
how to manage stress that you have never had before. I 
personally believe that the most important thing for a 
new business owner to be, particularly within the field 
of radiology, is a great marketer.  As I stated earlier, YOU 
are your best marketer. A face-to-face conversation, a 
meal, a drink, whatever it takes, is what you have to do. 
Not to mention, marketing is how Tower found me and 
I found Tower. 

Trying to balance life as a solo business owner with 
really any significant personal life can be very challeng-
ing.  Even though I am just getting started with my fam-
ily life, I know that certain priorities change, and a life 
out there on your own may bring stresses and inconve-
niences to the house that you don’t want.  So for those 
people, and people who want a more balanced life, where 
the majority of work stays at work and isn’t taken home, 
where a paycheck is more of a certain thing, where there 
is structure, rules, and a team of individuals, a group is 
the direction I recommend.  While I know every group 
is different, and every group has its nuances, I can only 
speak to my positive experiences in my new well-run 
group, Tower Radiology.

Tower has brought a new satisfaction and challenge 
to my life.  Even though I gave up complete control of 
a company with my selling of Maru Diagnostic, I gained 
so much.  Tower has given me the opportunity to focus 
on the things that I enjoy the most and to take the lead 
in those aspects of business where I excel.  I continue 
to be involved with management although to a lesser 
degree.  I continue to drive new revenue streams for our 
business and actively market at a more enjoyable pace 
rather than out of necessity.  I have taken small parts 
of our business such as the medical legal and personal 
injury side of radiology and expanded them.  I also now 
have much more academic satisfaction with the ability 
to teach and lecture the future generations of my pro-
fession.  My most substantial achievement so far with 
Tower is my current seat on the Tower Board of Direc-
tors where I help lead the future of our company.  Tower 
has taken my knowledge of radiology and the business 
of radiology to the next level.  The transition was every-
thing I had expected during my negotiations and much 
more.  I am lucky to be a part of such a democratic, firm-
ly established, and well-managed large group.  I cannot 
imagine a more satisfying balance of a professional and 
personal life.  After spending countless years in school, 
training, and working, I have finally reached that stable, 
happy place in life that we all strive to achieve. 

Newest Members

John Delgado, MD (GE) 

Rosemarie Getting MD (AN) 

Rodney Rodrigo, MD (IP) 

Evan Tummel, M.D. (GS) 
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It has been twelve years since my scribblings 
last befouled the pages of the HCMA Bulletin.  

I stopped writing not because I ran out of things 
to say, but because other responsibilities took pri-
ority, especially the years when I had the honor of 
serving as Chief of Staff at Tampa General Hospi-
tal.  After a long day of riding glass at the office 
(stop snickering, it’s tiring and stressful, even 
if it’s not especially physical) followed by hours 
of committee meetings, I was usually too tired 
to write coherently, even if I had an idea or two 
that I wanted to share.  But I sort of missed hav-
ing that outlet, and I appreciated the colleagues 
who every now and then would mention that they 
missed my columns.  But like most things, once 
one gets out of the habit, it can be difficult to take 
it back up again (see also the piano, French, exer-
cise, good manners, sobriety.)  And so I was very 
pleased when Dr. Lubin got in touch and invited 
me to dust off the keyboard (and the creative side 
of my brain) and start contributing again.

So where did I leave off?  That’s a little dif-
ficult to say, since my work never really had a 
consistent theme, but was most often based on a 
random thought that would work its way into an 
essay. Sometimes I would reflect on issues of the 
day; a number of articles in the mid-nineties were 
about the Clinton health plan, or the effects of 
HMOs. My favorites were reveries started by find-
ing an old medical text, or a terrific quote.

I don’t think it’s much of an exaggeration to 
say that much of what I feared a decade or so ago 
has come to pass.  It’s too early to know for sure 
how it’s going to work out, but the Affordable 
Care Act is much more sweeping and intrusive 
than anything we’ve had before, and if (actually 
when) costs begin to rise, a lot of doctors are go-
ing to feel a lot of pain, before the other parts 
of the system do.  As I write, the ever-admirable 
Florida Legislature is sinking to new lows with 
its mishandling of the Medicaid issue; I hope it 
gets resolved without too much collateral dam-
age, but I’m not especially confident.  It’s sadly 
ironic that in this age when we can do so much 
more for so many patients (albeit at a sometimes 
staggering cost) I don’t think we’ve been held in 
as little esteem by those very same patients, to 
say nothing of society at large. 

All that said, I don’t think it’s all doom-and-
gloom.  While the recent epidemic in West Africa 
points out serious deficiencies in the health care 
available in the developing world, I couldn’t help 
but be impressed with the dedication and profes-
sionalism of those who responded to the crisis.  I 
also couldn’t help but notice that in our age of 
global travel, we couldn’t avoid being involved in 
the outbreak in our own land.  Maybe that will 
provide more of an impetus to address global 
health.  On the List of First World Problems, who 
cannot be astounded at the progress made in the 
understanding and treatment of cancer?  Recent 
revolutionary therapies are certainly coming at 
great cost, but let’s remember that just as the cost 
of electronics has come down remarkably with 
progress, so too may “personalized medicine.” 
Organ transplantation has made like progress.  
So have many other fields. However, we’re still 
not very good at a lot of basic medicine: getting 
kids vaccinated, controlling diabetes, controlling 
obesity, discouraging self-destructive behavior, 
and dealing with the issues that are arising as we 
live beyond our design specifications.

So, I’m glad to be back in the Bulletin. After 
all, each of you is entitled to my opinion. I hope 
I’ll be not just older, but maybe a bit wiser, a little 
more experienced, and maybe a bit less cantan-
kerous (it could happen.)  My next installment 
will be for “Practitioner’s Corner,” which is more 
than a little bit ironic, because, oh, by the way, a 
couple of years ago, I left clinical practice.  So, I 
guess it’ll be titled “Post-Practitioner’s Corner,” 
a.k.a. “The best decision I never dreamed I’d 
make.” Lot’s more on that to come.
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I’m Back!

Stephen  
Brantley, MD

bpathllc@gmail.com
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With the increased use of technology comes 
increased risk of cyberattacks. Anything 

transmitted or stored electronically is at risk of 
being stolen by a hacker. 

Many people don’t believe—or understand 
why—medical information is valuable or at risk. 
According to a compilation of data breach statis-
tics, there were 783 security breaches in the Unit-
ed States in 2014. Of those, 42.5% were breaches 
of medical or healthcare information. This equat-
ed to over eight million individual records being 
accessed or stolen by cyberattacks.1 

Large healthcare systems, hospital networks, 
and individual healthcare providers have all been 
attacked, but the size of the entity is no clear in-
dication of the size of the breach. For example, 
one Blue Cross Blue Shield attack yielded only 
300 records, while a large system in Tennessee 
yielded approximately 4.5 million records. Sev-
eral individual physician practices were breached 
as well, yielding as many as 7,500 records from 
one practice.2 

Why are medical records targeted?

Medical records seem to be targeted because 
they contain all of an individual’s personal infor-
mation: finances, social security numbers, health 
information, and family information. This gives 
thieves more potential uses for the stolen infor-
mation, including applying for credit cards, store 
accounts, or other lines of credit. They also can 
use the information to steal healthcare services. 
These are just a few reasons why a medical record 
can fetch up to $50 on the black market, while a 
credit card number may only earn $5.3 

Another example of how valuable a medical 
record may be: a security firm CEO shared an ex-
ample of a black market advertisement to sell ten 
Medicare numbers. “It costs 22 bitcoin—about 
$4,700 according to today’s exchange rate.”4

The transition to electronic health records 
has given criminal hackers more opportunities 
to steal medical records. Once medical records 

are stored electronically, they are susceptible to 
theft.  The chief information officer for a hospital 
system in Salt Lake City states his hospital sys-
tem “fends off thousands of attempts to penetrate 
its network each week.”5

Another reason is ease of access. Some hospi-
tals and healthcare providers are using systems 
that have not been updated in more than ten 
years.6 While hospital systems and healthcare 
providers rush to prepare for ICD-10 implemen-
tation and meaningful use, cybersecurity seems 
to be falling through the cracks. Many healthcare 
systems “do not encrypt data within their own 
networks.”7 Once a hacker penetrates whatever 
security the system does have, the unencrypted 
information is there for the taking. 

Criminals also use stolen medical records to 
fraudulently bill healthcare insurance provid-
ers and Medicare/Medicaid. The victims may not 
discover the theft for several months—or even 
years. In some instances, victims have received 
debt collection requests for medical services they 
never received.  

What can you do to safeguard electronic medical 
records?

When implementing or updating an EHR sys-
tem for your practice, talk to your vendor about 
cybersecurity. Ask whether the stored informa-
tion is encrypted. It also is a good idea to deter-
mine if or when the vendor will provide security 
updates for your EHR software. 

Organizations may need to “invest more mon-
ey and employee talent in shoring up the walls 
around their electronic data.”8 Cybersecurity is a 
highly specialized area that requires a certain ex-
pertise. Your EHR vendor may be able to provide 
some assistance in this area, but remember their 
expertise is creation and functionality. Hiring in-
house cybersecurity experts or contracting with 
a cybersecurity firm specializing in this area may 
be the best options to protect your organization 
and your patients. 
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Cybersecurity— 
Protecting Your Electronic 
Health Records

Jeremy A. Wale, JD
ProAssurance Risk 
Resource Advisor
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Several organizations, such as the Department of 
Homeland Security, the American Hospital Associa-
tion, the Centers for Medicare & Medicaid Services, 
and the National Institute of Standards and Technol-
ogy, offer guidance and resources on cybersecurity. 
Their web addresses are included in the endnotes of 
this article.9 These are just a few of the vast number of 
resources available to organizations regarding cyber-
security. 

ProAssurance is an HCMA Benefit Provider for 
medical professional liability insurance and risk 
management services.

1 Identity theft resource center breach report hits record high 
in 2014. Identity theft resource center Web site. http://www.
idtheftcenter.org/images/breach/DataBreachReports_2014.pdf. 
December 31, 2014. Accessed May 8, 2015.
2 Identity theft resource center breach report hits record high 
in 2014. Identity theft resource center Web site. http://www.
idtheftcenter.org/images/breach/DataBreachReports_2014.pdf. 
December 31, 2014. Accessed May 8, 2015.
3 Murphy T, Bailey B. Hackers mine for gold in medical records. 
The Boston Globe. February 6, 2015. Accessed April 28, 2015. 
4 Shahani A. The black market for stolen health care data. 
NPR website. http://www.npr.org/blogs/alltechconsid-
ered/2015/02/13/385901377/the-black-market-for-stolen-
health-care-data. February 13, 2015. Accessed April 28, 2015.
5 Humer C, Finkle J. Your medical record is worth more to 
hackers than your credit card. Reuters website. http://www.
reuters.com/article/2014/09/24/us-cybersecurity-hospitals-
idUSKCN0HJ21I20140924. September 24, 2014. Accessed April 
28, 2015. 
6 Humer C, Finkle J. Your medical record is worth more to 
hackers than your credit card. Reuters website. http://www.

reuters.com/article/2014/09/24/us-cybersecurity-hospitals-
idUSKCN0HJ21I20140924. September 24, 2014. Accessed April 
28, 2015.
7 Shahani A. The black market for stolen health care data. 
NPR website. http://www.npr.org/blogs/alltechconsid-
ered/2015/02/13/385901377/the-black-market-for-stolen-
health-care-data. February 13, 2015. Accessed April 28, 2015.
8 Radcliffe S. Patients beware: hackers are targeting your medi-
cal information. Healthline News website. http://www.health-
line.com/health-news/hackers-are-targeting-your-medical-in-
formation-010715#1. January 7, 2015. Accessed April 28, 2015. 
9 http://www.dhs.gov/topic/cybersecurity, http://www.aha.org/
advocacy-issues/cybersecurity.shtml, http://www.nist.gov/cy-
berframework/index.cfm, http://www.cms.gov. 
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Need a Meeting Space?

The HCMA’s Executive Board Room is the perfect place 
for your next meeting. The board room table seats fifteen 
very comfortably and can be arranged classroom style to 
accommodate up to 30.   HCMA members can reserve the 
board room with a $100 donation to the HCMA Founda-
tion. To confirm availability, please contact the HCMA office  
(813-253-0471).

http://www
http://www
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As a follow-up to the cyber breach presentation to 
HCMA members on June 4th, each of the professionals 
on our cyber defense team wanted to share their “Top 3 
Things to Know” in planning for resilience after the inevi-
table hack.
From your healthcare attorney, A.S. (Gus) Weekley, Jr., 
M.D., J.D.:

In the long run, it will be less expensive and more pro-
ductive to let the experts handle an information security 
problem.  With very rare exceptions, this will prove beyond 
the expertise of the physician.

Consider all options.
Do it now.

From your data privacy and cybersecurity attorney,  
M. Lisa Shasteen, Esq.:

Take a reasonable approach.  That means having a 
written information security plan which includes regular 
training and a breach response component with identified 
team members – then review, practice, and revise it regu-
larly.

Cyber security is not just an IT issue anymore.
If you are breached, call your data attorney first and re-

tain other professionals through your attorney to preserve 
available attorney-client and work product privileges.
From your information technology expert, Josh  
Candamo, Ph.D.:

A reasonable effective defense is not about big bucks.  
It’s about big planning.

A multi-layered defense is better than one single ob-
stacle or layer or obstacles.

Nobody is 100% protected.  If you don’t believe me, ask 
Sony.

From your financial professional, Keith Blackman, 
C.P.A.:

All risks are measurable.
Risk assessment analysis contains a financial aspect 

that a good CFO can help with in working with other 
professional team members, executive management, and 
business owners.

Understanding the all-consuming potential costs of a 
breach and the consequent loss in value of the business 
can put things into perspective when deciding which miti-
gating factors to put into place.
From your cyber insurance professional, Christopher 
Walsh:

If a doctor’s office or healthcare facility loses or mishan-
dles private information it can incur significant financial 
expense. Possible expenses include: patient notification, 
credit monitoring, legal fees, third-party financial loss, 
credit card reissuing fees, IT forensics, regulatory fines/
penalties and more.

Many states have recently passed laws requiring patient 
notification if data has been compromised — even if no 
known confidentiality breach has occurred.

Cost of coverage is very affordable, at least for now.

The bottom line is…be prepared!  Perfection is not the 
standard, but taking reasonable steps in light of known 
threats is now expected by patients and regulators alike. 

Visit the HCMA’s website for more cyber security infor-
mation:

http://www.hcma.net/HCMA-Cyber-Security.html

TOP 3 THINGS TO KNOW FOR CYBERSECURITY

Where is this??
The first two HCMA members to guess 

the location of this photo will be recognized 
in the next issue of The Bulletin and, best 
of all, will win a gift certificate!  Contact 
Elke Lubin at the HCMA with your guess:  
813.253.0471 or ELubin@hcma.net.  Sorry, 
only one winner per household.

mailto:ELubin@hcma.net
http://www.hcma.net/HCMA-Cyber-Security.html
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The Hillsborough County Medical Association’s Benefit Pro-
vider Program provides value to physicians with products, 

programs, and services that far exceed the cost of annual dues. 
If you have any questions, please contact Debbie Zorian, HCMA 
Executive Director, at 813-253-0471 or DZorian@hcma.net. 

AMO Office Supply - Lowest prices on all office supplies...
will meet or beat any office supply company. Over 30,000 items 
and a full line of recycled products, free customized cost analysis 
(guaranteed minimum of 10% annual savings), order via website, 
email, fax, or phone. Free, next-day delivery with no minimum 
requirement. You will be assigned a designated account manager 
to handle every aspect of your practice’s needs. Call Brittany Bun-
nell at 800-420-6421 ext. 245 or bbunnell@goamo.com for more 
information.   

The Bank of Tampa - Banking and Wealth Management Ser-
vices. Specializing in services for medical practices and physicians 
for 30 years. The Bank of Tampa has designed exclusive benefits 
for HCMA members including a personal relationship package, 
commercial banking services, and wealth management services; 
as well as discounts on Remote Deposit Capture, payroll, and mer-
chant card services. Contact Anna Ehrlich, Vice President, at 813-
872-1271 or aehrlich@bankoftampa.com. 

Cherry Bekaert, LLP, CPAs - Specialized team of accounting, 
tax, and consulting professionals that focus on providing services 
to healthcare and medical clients. Members receive discounts on 
specialized services, in addition to one free hour of proactive con-
sultation. Contact Richard Hedley at 813-841-1953 or 813-251-
1010, rhedley@cbh.com or visit www.cbh.com. 

First Citrus Bank – Offering HCMA members a concierge 
suite of banking products and services customized to the life 
cycle of their practice. Benefits include complimentary financial 
performance reports, preferred pricing on ACH origination ser-
vices, remote deposit capture, courier services and more.  Wheth-
er you are just beginning, considering expansion or approaching 
an exit stage, First Citrus Bank’s veteran banking professionals 
stand ready to offer sound financial strategies to maximize the 
profitability of your practice. Contact Lisa Millman-Nodal, Busi-
ness Banker at 813-864-1966 or lmillmannodal@firstcitrus.
com or Jessica Nollmann, Branch Manager at 813-287-0992 or 
jnollmann@firstcitrus.com for more exclusive offers available to 
HCMA members. 

Florida Healthcare Law Firm (FHLF) - Providing legal ser-
vices to members with the right pricing, responsiveness, and 
ethics.   FHLF offers “Healthcare Attorney on Call,” an “Online 
Store,” and free webinars for HCMA members. The Law Offices of 
Jeff Cohen, P.A. will answer your legal questions, at no cost.  Con-
tact the office, after hours, and you will receive a return call by 
noon the next business day and will obtain up to fifteen minutes 
of free legal advice from a Florida healthcare attorney. Contact 
Jeff Cohen, Esq. at 888-455-7702, 561-455-7700. The FHLF On-
line Store offers free legal documents, available for instant down-
load. Audio/visual presentations are also available for purchase 
(HCMA members receive a 25% discount by using the discount 
code HCMA25). Visit the innovative resource center at www.Flori-
daHealthcareLawFirm.com or contact Jeff Cohen at JCohen@
floridahealthcarelawfirm.com.

Full Circle PR - Looking for an increased patient base and bot-
tom line? Full Circle PR is a local, strategic growth firm special-
izing in the medical practice industry. They offer HCMA members 
a complimentary consultation and create a customized public 
relations and marketing plan that will increase their patient base 

and ultimately their bottom line. HCMA members save 10% on 
all services. Contact Michele Krohn at 813-887-FCPR (3277) or 
Michele@fullcircle-pr.com.     

The Legatus Group – bringing over 80 years of collective ex-
perience in financial services.  The Legatus Group has dedicated 
its focus on the needs of the physician community.Their expertise 
in helping physicians maximize their bottom line, asset protec-
tion, and tax savings brings much value and opportunity to HCMA 
members.   HCMA members will enjoy significant discounts and 
underwriting privileges on products and services such as disabil-
ity and life insurance not available to non-members. Please do not 
hesitate to contact any of The Legatus Group team members: Jo-
seph Yagar, MSFS, CES, RIS, Yagar_Joe@nlvmail.com,  (646) 898 
3562; Raymond Carapella, Carapella_Raymond@nlvmail.com,  
(813) 526-2619; Michael Aguas, Aguas_Michael@nlvmail.com,  
(845) 521-1350; and Kenneth Crosser, Ken@andersonlarkin.com,  
(641) 684-5489, or visit their website:   www.ExploreLegatus.com. 

MCMS, Inc., Insurance Trust Fund - Providing Group Ma-
jor  Medical Insurance for HCMA employer-members. The 
program is fully insured by Florida Blue and has operated 
since 1981.  Many coverage options are available, includ-
ing Qualified/Compatible Health Savings Account Plans. Al-
though the program is fully insured with no assessments, of-
fices benefit from a Profit-Sharing agreement where excess 
underwriting profits are accumulated in reserves for future rate 
increases. All plans meet the new 2014 ACA standards and manda-
tory provisions. For more information, contact Spencer Barrett, 
CLU, Third Party Administrator:  barrettspencer@hotmail.com or 
call local authorized agent Mark Thompson: 727-418-6067. 

ProAssurance (PRA) - Offering Medical Professional Liabil-
ity Insurance and Risk Management Services. Choose HCMA’s 
exclusively endorsed medical professional liability insurer. Doing 
so rewards eligible HCMA members with a 5% discount on their 
premiums. You also receive fair treatment from professionals who 
are committed to making it easier for you to secure the coverage, 
services, and support you want. With PRA, you experience less un-
certainty and more control, which your hard-earned professional 
identity deserves. Find out how you can benefit with steadfast 
protection from PRA – Rated A+ (Superior) by A.M. Best and serv-
ing Florida physicians since 1975. For a no-obligation premium 
quotation, contact Barbara Daugherty, Account Executive, at 863-
324-2650 or bdaugherty@proassurance.com.  

Transworld Systems, Inc. (TSI) - Delivering progressive 
cash-flow solutions since 1970. HCMA members receive a mem-
bers’ only discount, on the already fixed-fee pricing, regardless of 
account balance.  Medical practices receive 100% of all recovered 
money, as well as monthly reporting, on all accounts placed in any 
of the flat fee services. Transworld has assisted over 200,000 cli-
ents resolve $6 billion in accounts receivables in the past decade, 
helping them to eliminate their need for traditional collection 
agencies and attorneys.  Contact Gene Rodriguez at 727-432-5690 
or gene.rodriguez@transworldsystems.com. 

Ultimate Medical Academy (UMA) - Office personnel at no 
cost to HCMA members. UMA is a dynamic career school com-
mitted to empowering students to excel in the health care field. 
As a part of their curriculum, UMA students are required to per-
form a clinical externship in a physician’s office.  UMA will place 
their students in HCMA members’ offices, performing the support 
staff duties they were trained for, at no expense to you or your 
practice. Contact Star Aponte at UMA, 813-283-5152, saponte@
ultimatemedical.edu, or visit www.hireuma.com for additional 
information.
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Well it IS far from South Tampa, so it may 
be a stretch to make that journey, but if 

you live anywhere near New Tampa you have to 
try Nabruzzi at least once. An authentic mostly 
Northern Italian eatery and owned by a chef, it 
has an extensive and inviting menu. The owner 
has ample restaurant experience, having owned 
restaurants in Hernando County and Palm Har-
bor and it shows - the crowds testify to his know-
how.

All meals are reasonably priced and accompa-
nied by a soup of the day or side salad and bread, 
something that restaurants are abandoning one 
by one.

The fresh bread on our first visit (the top-
ping may vary, according to our waiter) was 
served with a tangy red pepper olive oil and ol-
ive tapenade topped with parmigiano - reggiano 
shavings. It was yummy and we could have eaten 
much more.

We had the side salad of mixed greens topped 
with a thick vinaigrette and, for two dollars 
more, a side classic lemony Caesar salad which 
was crisp and inviting. The soup of the day made 
my day - a warm carrot and coconut soup that 
was subtle. Not being a fan of either carrots or 
coconut, I thought I would try it anyway and was 
pleasantly surprised. A creamy savory blend of 
tastes had neither the carrots nor the coconut 
overpower this smooth winner. Red chiles added 
a refreshing zing to the soup.

The appetizer, “Fiocchi Di Enzo,” was a dra-
matic lineup of small pastas stuffed with pear and 
surrounded by an olive oil prosciutto herb sauce 
that was delicious. Don’t be put off by the pear, 
it was subtle and just added a slight sweetness. 
Calamari was tender, not over or under cooked, 
accompanied with hot cherry peppers and a Mari-
nara sauce.

The waiter’s entrée suggestion, “Vitello Na-
bruzzi,” was a thin veal scaloppini with a small 
amount of eggplant, ricotta, mozzarella, and a 
sherry cream sauce that blended magnificently 
and was worthy of the suggestion. Would I order 

it again? For sure.

The “Filetto Mignon Deana” was a very tender 
and tasty filet, topped with a crispy bacon-strip 
like piece of prosciutto that was salty and crunchy. 
This meat duo melded into a dance of flavors. 
These meats were atop mashed potatoes with a 
brandy cream sauce that was gravy-like and was 
a bit too strong on the brandy for our tastes. The 
pork chops stuffed with a rich homemade sau-
sage would please turducken lovers who also love 
meat - it had a crunchy crust and was flavorful. 
It was a healthy portion, or rather, perhaps, an 
unhealthy portion, and too heavy for most of us. 
The ossobuco, usually an entrée of veal, this time, 
was of pork. The dish was dramatic in appearance 
and fall-off-the-bone tender. The lobster stuffed 
ravioli (a special that night) was plated to appear 
as sushi. It was popping with flavor, covered with 
a light sauce and microgreens. The “Gamberi 
Sofia” shrimp dish was composed of large pan 
seared shrimp, topped with a white wine sauce, 
garlic, tomatoes, and feta cheese. Good, but the 
“Scallop di Amalia” was better, with roasted red 
peppers and a garlicky white wine cream sauce.

For desert, again at the waiter’s recommenda-
tion, we had the Lemoncello cake. It was light as 
a feather and the lemon flavoring was in every 
single bite - well worth the recommendation and 
a true treat. A special “desert pizza” was so-so. 
Topped with Nutella, strawberries and bananas, 
it had only one thinly sliced strawberry for the 
entire pizza, and the crust was too chewy to be 
good.

Nabruzzi has a rather extensive wine list, 
heavy on Italian varietals, ranging from $18 to a 
$200 Amarone. The Masi Campofiorin at $45 is a 
steal and goes with absolutely everything.

The bottom line is Nabruzzi may be outdone 
by fancier restaurants with more sophisticated 
dishes, but the homey feel, reasonable price 
point, and good basic food make this place a cozy 
establishment that makes one come back again 
and again. 
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Italian Meals Worth the 
Trip

Taste Bud
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AMBIENCE

• � A busy Trat-
toria with small 
rooms making 
for a nice homey 
feel

• � The noise level 
was lively but 
not overbearing

CUISINE

• � Extensive Italian 
menu that begs 
you to return to 
try something 
else

• � The owner-chef 
has had other 
restaurants and 
the experience 
shows. 

• � Somewhat  
variable quality in 
the menu 

Questions 
about your 

membership?
We have the  
answers…

813-253-0471

SERVICE

• � Our server knew 
the menu well and 
we were very well 
pleased with his 
recommendations

PLUSES
+ + +

MINUSES
- - -
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Nabruzzi Trattoria, 6062 Van Dyke Road, Lutz 33558, 813-304-2583

www.nabruzzitrattoria.com

Restaurants are rated from one to five stethoscopes.

MCMS, Inc., Insurance Trust Fund 
Providing Group Major Medical Insurance  

Remains a “Tax-Free” Benefit As An Approved Group Plan 

The MCMS, Inc., Insurance Trust Fund continues to offer health insurance through Florida Blue.   The Trust is 
available to HCMA members, their families, and their staff.  Many coverage options are available, including Qualified/
Compatible Health Savings Account Plans. The purpose of the Trust is to keep annual premium increases to a minimum 
while providing physicians with a great membership benefit. Members who enrolled originally saw no rate increase in 
2013 or 2014 and only an 8% increase for 2015. For more information, visit: www.trusthcma.com, contact Spencer 
Barrett, CLU,  Third Party Administrator:  barrettspencer@hotmail.com, or call local authorized agent Mark Thompson: 
727-418-6067.  

Feel free to also contact Debbie Zorian, HCMA Executive Director, at 813-253-0471 or via email: DZorian@hcma.net.

SUMMARY:

1/2

http://www.nabruzzitrattoria.com
http://www.trusthcma.com
mailto:barrettspencer@hotmail.com
mailto:DZorian@hcma.net
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Olivia Butler and Karen Pittman

Alliance members Dr. Glenn Hooper,  
Dr. Madelyn  Butler, and Dr. Chris Pittman

Alliance members Blanca Crespo and Carole 
Hooper
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Alliance Happenings
On June 20th, Dr. Rebecca Johnson and I 

hosted the HCMA Alliance summer event 
and business meeting at our home on Davis Is-
lands. The event was well attended and brought 
together old and new Alliance members.

The business meeting saw the election of new 
officers and committee members for 2015-2016. 
Bill Butler, spouse of Dr. Madelyn Butler, is our 
new President; Blanca Crespo, spouse of Dr. Israel 
Crespo, is our Treasurer; John Hotchkiss, spouse 
of Dr. Karin Hotchkiss, is the new Secretary and 
Membership chair; and Gerry Gutierrez is our 
Parliamentarian. The formal installation was 
held during the FMA Alliance annual meeting in 
Orlando on July 31st.

This coming year, the Florida Medical Associa-
tion Alliance will have three officers from Hills-
borough County. I will serve as the President. Bill 
Butler and John Hotchkiss have both been tapped 
as Directors. Installation of the FMA Alliance of-
ficers also took place during the FMA Alliance an-
nual meeting.

A reminder that membership in the Hills-
borough County Medical Association Alliance is 
open to physicians, resident physicians, medical 
students, their spouses and adult children. Come 
join us!

Michael A. Kelly,
Alliance Immediate 

Past President
michael l 9452000@

yahoo.com

Outgoing HCMA Alliance President Michael 
Kelly and Alliance member Catherine Louis

Bill Butler, Michael Kelly and John Hotchkiss.

Alliance members Dr. John Kilgore, Cindy 
Kilgore, and Dr. Rebecca Johnson.
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IN MEMORIAM

It is with much sadness that we report the following member of our medical community has 
passed away…

HCMA member, Anthony (Tony) Fernandez, MD, 81, passed away May 19, 2015. Dr. Fernandez 
was born and raised in Tampa. He graduated from Jesuit High School and attended Loyola Uni-
versity where he was an undefeated member of the tennis team. After graduating from medical 
school at the University of Miami, he opened his medical practice specializing in allergy. He was 
proud to be the first physician in this field in the Tampa Bay area. He continued his practice for 
almost fifty years and was loved by his patients, many of whom became lifelong friends. Dr. Fer-
nandez is survived by his sister, Irene Kitta (Ed); his children, Cheri Fernandez, Stacy Fernandez, 
Tony Fernandez, and the Hon. Kimberly K. Fernandez; his grandchildren, Micah, Caleb, Jacob, 
and Jackson; his nieces Kelly Hunt and Kathryn Culbreth, and his nephew, Edward Kitta II.  
Donations in Tony’s name may be made to the American Heart Association.

Our heartfelt condolences go out to the family and friends of Dr. Fernandez.

Inducted as Fellow in the ACR
Michael J. Foley, M.D., 

has been inducted as a Fellow 
in the American College of 
Radiology (ACR). The induc-
tion took place at a formal 
convocation ceremony dur-
ing the recent ACR meeting, 
May 17-21, 2015, in Wash-
ington, D.C. 

Dr. Foley is president at Radiographic Con-
sultants, LLC in Tampa. He is a member of the 
ACR, the Radiological Association of North Amer-
ica, the American Roentgen Ray Society and the 
Florida Radiological Society. He is also an edito-
rial board member of the HCMA publication, The 
Bulletin. He received his medical degree from 
Northwestern University, Feinberg School of 
Medicine in Chicago.    

One of the highest honors the ACR can bestow 
on a radiologist, radiation oncologist or medical 
physicist is recognition as a fellow of the American 
College of Radiology. ACR Fellows demonstrate 
a history of service to the College, organized ra-
diology, teaching or research. Approximately 10 
percent of ACR members achieve this distinction.

Proud Grandparents

Kailyn receiving her Miss Florida World 2015 
crown.

Kailyn Marie Perez, granddaughter of Dr. Laz-
aro and Norma Hernandez, captured the title of 
Miss Florida World 2015. 

Most shoppers enter a mall to window shop, 
try on clothing or purchase items. UCF alumna 
Kailyn Perez, however, received a little more 
than what she bargained for.  In February 2013, 
Kailyn (a UCF student at the time) and her sis-
ter entered a Bloomingdales with the inten-
tion of trying on sunglasses. Instead, Kailyn 
walked out with a career-changing recommen-
dation.   A jewelry consultant spotted Kailyn in 
the store and immediately complimented her 
beauty, asking her if she had ever modeled. He 
then suggested she try out for a beauty pageant.  
Little did Kailyn know... what she thought was 
a simple compliment could ultimately lead her 
to being crowned as the first-ever Miss Florida 
World America 2015 in April. On July 3rd, Kailyn 
placed in the top twelve of the Miss World Amer-
ica 2015.   
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For Sale

5200 SF Retail Center, Apollo Beach. 4 miles from new 
St Joes. Fully occupied producing $40,000 gross. Own 
building with income from tenants. Hi traffic area. 
400k. 304-614-6135.

S Tampa med complex - 1450 sf clinic and 1400 s.f. 
ancillary bldg - 17K s.f. mol land - zoned RO - asking 
$699,000. Kevin Platt, Smith and Associates RE, 813-
367-3458.

4710 N Habana - 2 units - 1500 sf (GI)  and 1575 s.f. 
(OBGYN) - for sale - $159K and 189K - Motivated. 
Kevin Platt, Smith and Associates RE, 813-367-3458.

For Lease

Plastic Surgeon retiring.1300 SF Office now avail-
able. 205 MLK at the Northwest Corner of MLK Blvd 
and Highland Avenue. First Floor office, call owner at 
Frank Vacanti Realty, Frank Vacanti, 813-223-4633.

Office next to Florida Hospital. 1500 sqft, 4 exam 
rooms, 3 baths, 2 doctors’ offices, lab, reception, busi-
ness office. Call 813-622-5372.
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CLASSIFIED ADS:
$10 per line.

Call 813.253.0471

MEDICAL OFFICE FOR LEASE
Special Lease Rate!

• 5,000 SF Divisible 
• Alternate 19 Frontage   
• No CAM Charges 
• First Floor 
• Handicap Accessible 
• Renovated Building 
• Flexible Terms 
• Great Frontage

ARCADE PROFESSIONAL CENTER 
210 South Pinellas Avenue, Tarpon Springs, FL 

 PAUL PELUSO (727) 638-9559
     BILL CLAYTON (813) 841-1329 

Let Your Inner-Writer 
Out!

The Editorial Board of The  
Bulletin is looking for more con-
tributors!   If you are interested 
in submitting an article please 
contact Elke Lubin at the HCMA: 
813.253.0471 or ELubin@hcma.net. 

We do not have assigned topics, 
you can submit an article on almost 
any topic (for example: your view of 
the healthcare environment, a book 
or movie review, an article about a 
recent vacation, the medical family, 
how you balance your medical and 
personal life, an unusual case you 
have encountered, a personal expe-
rience, etc.). 

Articles should remain between 
800-1000 words...and don’t forget 
pertinent photos!

mailto:ELubin@hcma.net
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Service Ads - Business Cards size…The perfect advertising opportunity for companies 
such as your favorite transcriptionist, electrician, plumber, A/C repairman, automotive 
repair shop, lawn maintenance business, restuarant, or office cleaning crew. Contact Elke 
Lubin, Managing Editor, at 813/253-0471, to find out how to place a business card ad.

The Card Shop

Specializing in Solo and Small Group Practice Management

Nick Hernandez MBA, FACHE
CEO (813) 486-6449

PO Box 1465
Valrico, FL 33595

nhernandez@abisallc.com
www.abisallc.com

HCMA
BENEFIT
PROVIDER

HCMA
BENEFIT
PROVIDER

mailto:nhernandez@abisallc.com
http://www.abisallc.com
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