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WE HAVE AN EXTERN THAT’S RIGHT FOR YOU.

ONE PHONE CALL TO UMA PUTS A STUDENT WITH SKILLS IN YOUR OFFICE.

WE HAVE THE RIGHT CANDIDATE FOR YOU!

Your personal UMA Extern Account Manager helps
match a student extern to your facility’s needs. Extern

“Memorial Hospital has been working with UMA since
August 2008 and we have only encountered highly
professional, experienced, responsive and kind individuals
in all facets of this organization. It is without hesitation or

candidates are students in good standing at Ultimate
Medical Academy, a local allied healthcare school. Your

UMA externs...

@ Have education in
office/professional
soft skills, such as
customer service and
communications

SPECIALTIES

1 Basic X-Ray with
Medical Office
Procedures (TPA)

I Dental Assistant with

Receive hands-on
preparation in a specific
clinical or office area
Are eager for more
experience now!

Medical/Clinical
Laboratory Assistant

(TPA)

Nursing Assistant

reservation that we recommend UMA and their students.”
Kimberly Skiffington, Memorial Hospital of Tampa

UMA

ULTIMATE
MEDICAL
ACADEMY

Call a UMA Extern Account Manager TODAY!

800-477-9915

Expanded Functions (CLW, TPA)
(CLW, TPA) Il Patient Care Technician
B Medical Assistant (CLW, TPA) %“I'?
(CLW, TPA) B Pharmacy Technician Q,na
B Medical Billing (TPA)
and Coding (TPA) B Phlebotomy Technician O APSCU ’ﬂ
CHAMBER OF COMMERCE REGIONAL CHAMBER
(CLW, TPA)

UMA is ABHES accredited. The Accrediting Bureau of Health Education Schools (ABHES) is the only agency recognized by the U.S. Department of Education as both an institutional and
specialized accreditor focusing on allied healthcare education and training. UMA is licensed by the Commission for Independent Education.

UMAA-12-1341 (13-0927)
Visit UltimateMedical.edu/consumerinfo.pdf for completion rates and other disclosure information.
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MEET YOUR PRESIDENT

representative.

he lived there.

Dr. Jose Jimenez is not only serving as HCMA President, he is also serving as the Florida Medical Association’s District C

Born in Milledgeville, GA, Dr. Jimenez moved to MacClenny, FL. when he was 4 months old and lived there until he
went to college. MacClenny is a “Mayberry-like town” in Northeast Florida having only three traffic lights during the time

He moved to Tampa in 1992, when he began medical school at USF. The first time he ever came to Tampa was for his USF
medical school interview. After completing his internship and residency at USF, he opened Small World Pediatrics, PA. in
November, 2003, located in Wesley Chapel.

Dr. Jimenez has been married to HCMA member, Dr. Nancy Silva for fourteen years. He and Dr. Silva met in 1997 during

their time together at USF Pediatric Residency. They have a son in elementary school and an infant daughter.
Dr. Jimenez’s goal as HCMA President is to strengthen and grow the organization from the inside by focusing on developing the wealth of talent of young physi-
cian advocates in the HCMA. He plans on celebrating and highlighting the incredible good that we do for our patients, continue our legislative advocacy efforts, and

having the HCMA become a more integral part of our community.
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Start With “Why”

y should I belong to the HCMA? So often
we are asked by fellow physicians why we
are involved in the HCMA. We (myself included)
tend to give answers that try to convince physi-
cians to join and “sell” them on the HCMA. We
tend to tell them what we can do for them. We
have strong legislative ties locally, we rattle off
the legislative victories from 2008, 2011, and
2013 regarding managed care and tort reform is-
sues. We tell them we have strong relationships
with vendors that can prove useful to their busi-
nesses. We provide informative seminars to help
them navigate all the red tape we deal with on
a daily basis. We also help provide cost saving
health insurance for them and their staff.

I wholeheartedly agree that all of this is true
and vital to our mission. These are great reasons
to join the HCMA, but somehow it doesn’t seem
to be enough. These accomplishments and ser-
vices, though amazing, still do not seem to reso-
nate with so many physi-
cians. My feeling is that for
many, they will not consider
joining unless they feel a
personal connection with
the HCMA. How do we con-
nect? Turn the story around.
Instead of telling “What” we
do, start by telling “Why”
we do it. Start with our pur-
pose.

Simon  Sinek’s book,
“Start with Why”, focuses
on the simple concept of
what he calls “The Golden
Circle” (What, How, Why).
He likens it to the layers of the brain as you travel
from the outer brain layer (neocortex), which
controls reason (What), to the inner brain (lim-
bic system), which controls emotion (Why). He
discusses that everyone in an organization knows
“What” they do, some in an organization know
“How” they do it, but, very few in an organiza-
tion know “Why” they do what they do. Convey-
ing your “Why” is crucial because your “Why” is
what inspires.

How does this apply to the HCMA? Our “What”
is our legislative agenda and member benefits,
our “How” is the work of our HCMA Executive

HCMA BULLETIN, Vol 61, No. 1 — May/June 2015
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Council, HCMA Board of Trustees, HCMA Foun-
dation Board, and HILLPAC Board, and our
“Why” is our mission statement: “Bringing Phy-
sicians Together to Advocate for Our Profession
and for the Care of Over One Million Patients in
Our Community.”

We fulfill our mission statement (our “Why”)
in three ways. The first is by what we do every
day - caring for our patients. I don’t believe any
of us really has any idea of how much of an im-
pact we have on our patients or our communi-
ties. I first began realizing this a few years ago
when I started eating lunch occasionally with my
son when he was in kindergarten. Every time I
entered the cafeteria I would hear children yell
out “Dr. Jimenez!” from all over the room. I felt
like a rock star! I started realizing how many of
these children were my patients and that these
children felt a connection to me.

The second way in which we fulfill our mission
statement is through legisla-
tive advocacy. We do this at
a state-wide level in coordi-
nation with the FMA and lo-
cally through HILLPAC. The
Hillsborough Legislative Del-
egation comprises of almost
10% of the Florida Legisla-
ture, so the relationships we
cultivate with local legislators
are incredibly important to
legislative success. We culti-
vate these relationships with
HCMA leaders reaching out
to legislators individually,
through HILLPAC, and with

our annual Legislative Luncheon.

Lastly, we fulfill our mission statement
through community involvement. As the voice of
medicine in Hillsborough County, this is a key
element to the life and growth of our organiza-
tion. We contribute to the Hillsborough commu-
nity through the HCMA Foundation, through our
coordinated efforts with the HCMA Alliance, with
our contributions to local media, both newspa-
pers and television, and through our work with
USF/MCOM. Student involvement in the HCMA
has been tremendous over the last few years! Our
student mentorship program has been incredibly

(continued)
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Jose Jimenez, MD
drjimenez@small-
worldpediatric.com
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President’s Message (cont.)

successful, and student involvement adds value to the
HCMA and energizes our organization! We look for-
ward to increasing USF Resident involvement in the
coming years as well.

The HCMA mission statement means we come to-
gether to celebrate our profession, to advocate for our
profession, and to play an important role in our com-
munity. Our “Why” is the most important message to
communicate when we discuss the HCMA. It is the key
to continued success and growth of the HCMA, and is
what keeps us motivated and inspired. It is how we will
attract new members, continue with future legisla-
tive successes, continue to improve member benefits,
and enrich our community. Our “Why” is the heart of
HCMA and the reason we will always play a special and
important role for physicians and our community.

Connect with the
Hillsborough County
Medical Association

HCMA Website
Scan the QR Code to be connected with the HCMA website!
Peruse The Bulletin, pay your dues, find an HCMA Benefit
Provider, and much more... e

_,._.
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HCMA Facebook Page

Find Legislative Updates, event photos, seminar and so-
cial invitations. Connect with your colleagues. Like us
on Facebook and receive a voucher for a free drink at an
HCMA dinner meeting!

HCMA FOUNDATION, INC.
19th CHARITY GOLF CLASSIC
October 29, 2015
Tournament Players Club of Tampa Bay

Sponsorship Levels:

Premier ($7,500) Title ($5,000)
Winner ($2,000) Eagle ($1,500)
Par ($600) Hole ($300)

Call the HCMA for a “Sponsorship Fact Sheet” which describes the sponsorship levels’ coordinating benefits.

Call Elke or Kay at the HCMA (813.253.0471) for more information or email Elke: ELubin@hcma.net

Also needed:
raffle and/or door prizes donations

volunteers on the day of the event

Champion ($3,000)
Birdie ($1,000)
Golfer Reg. ($150)
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CONGRATULATIONS!

At the May 4th Board of Censors meeting, the ballots were counted. At the May 5th Installation Dinner meeting, Dr. Jose
Jimenez was installed as the 2015-2016 President of the Hillsborough County Medical Association, succeeding Dr. Devanand
Mangar. The new officers and representatives were also announced:

The following members were elected to serve you.

President Elect
Dr. Fred Bearison

Vice President
Dr. Thomas Bernasek

Treasurer
Dr. Malcolm Root

Secretary
Dr. Jayant Rao

Executive Council
District 2
Dr. Erfan Albakri

Executive Council
District 4
Dr. Steve Barna

Executive Council
District 5
Dr. William Davison

Executive Council
At Large
Dr. Scott Anderson

Executive Council
At Large
Dr. Michael Levitt

Executive Council
Young Physician
Dr. Eva Crooke

Other election resulls:

DELEGATES TO THE FMA (2015-2018):

Executive Council
USF
Dr. Richard Lockey

Board of Trustees
Dr. Joel Silverfield

Board of Censors
Dr. Husain Nagamia

Board of Censors
Dr. Deborah Trehy

Drs. Dennis Agliano, Scott Anderson, Thomas Bernasek, Damian Caraballo, David Halpern, Jose Jimenez, Catherine Lynch,
Katherine Macoul, Devanand Mangar, Tapan Padhya, Nishit Patel, Christopher Pittman, Martha Price, Henry Rodriguez,
Malcolm Root, Francisco Schwartz-Fernandes, Bruce Shephard, Stephen Szabo, Deborah Trehy, and Mark Vaaler.
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AMO Office Supply

HCMA member exclusive benefits:
Over 30,000 Items & a full line of recycled products
Free customized cost analysis - Guaranteed minimum of 10% annual savings
Order via our website, email, fax, or phone
Free, next-day delivery with no minimums
A designated account manager to handle every aspect of your company’s needs

Call us and see why the HCMA recommends AMO!

HCMA
BENEFIT
PROVIDER

Fax this form and the invoices from your last 3 office supply orders
1o (800) 420-6422 to see what you could be saving!!!

Company Name:

Person to Contact:

Phone Number:
Act now & receive an additional 10% off your first order!

Call Brittany Bunnell at 800-420-6421 ext. 245 or bbunnell@goamo.com for more information.

Please tell the advertiser you saw it in the HCMA Builletin!
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On the short end again

Not that it directly affects me anymore, but I
was glad to see that Congress finally passed a
long term “fix” to the Medicare Sustainable Rate
Growth (SGR) formula. If nothing had been done,
doctors would have faced a 21.2% reduction in
fees starting in April of this year. But we all know
that for the past umpteen years, Congress comes
through with an eleventh hour temporary fix.
What’s even more amazing is that it was pretty
much a bipartisan vote in the House (392-37) and
Senate (92-8). And considering that our Congress
is split along party lines with almost every vote, I
found passage of the “fix” to be a worthwhile alli-
ance between both parties.

The SGR fix involves more of a shift away
from fee-for-service and toward alternatives such
as accountable care organizations and bundled
payment initiatives. For the next five years, doc-
tors will see a small 0.5% increase in payments.
Starting in 2019, doctors who have at least 25%
of their patients in value-based payment models
will be eligible for 5% bonus payments through
2024. After that they’ll receive annual payment
bumps of 0.75%, three times the level of increase
for physicians who stick with fee-for-service.

The only hiccup, to me, was that David Jolly,
Representative from the 13th District covering
Pinellas County, and Ron DeSantis from the 6th
District covering the upper east coast of Florida,
both voted against it in the House. And interest-
ingly, Marco Rubio, our Republican Senator, and
Ted Cruz, Republican Senator from Texas and
presidential candidate, both voted against the fix.
I'll be looking forward to seeing whom the FMA
and different medical associations support in the
Florida Republican primary election.

Another thing I recently learned was that in-
surance companies were being allowed to pay
doctors with credit card payments, much in the
same way that patients use credit cards in offices
to pay for charges. I was at my dentist’s office and
his receptionist told me that I might be interest-
ed in learning that they were receiving payments
from insurance companies in the form of a “vir-
tual credit card” and then the money would be
transferred into their account---MINUS the cred-
it card fee associated with taking that credit card.

I also learned the same from an optometrist
friend of mine. His wife told me that they had re-

HCMA BULLETIN, Vol 61, No. 1 — May/June 2015

ceived only about $500 in payments and their fee
was less than 3%, so the total amount the pay-
ments were reduced was negligible. But multiply
what might seem “negligible” by thousands and
it becomes significant.

It’s one more tangle in the Affordable Care Act,
where the law sought to make less paperwork for
doctors, and save about $16 billion over the next
10 years, so the law set new standards requiring
insurance companies to pay doctors electroni-
cally.

With the payments, come the fees. The in-
surance companies are charging the doctors to
collect their payments on a virtual credit card,
which is in fact no more than a 16-digit string
of numbers in an email. The doctors then type
the digits into their credit-card machines. While
the virtual credit card system is supposed to save
money for all of those involved, it pushes the cost
onto doctors, who are forced to pay processing
fees every time they collect a payment. The ar-
rangement has the effect of reducing doctors’
pay, in nickels and dimes, on every treatment.

What’s worse for many doctors and healthcare
providers is that they are enrolled into the virtual
credit card automatically. Doctors and providers
can opt out easily, but doctors are protesting this
should change to an opt-in system. The Ameri-
can Medical News, before folding a couple years
ago, had an article indicating that even the De-
partment of Veterans Affairs was paying providers
with electric funds transfer (EFT) and charging a
fee. Apparently providers can request that funds
be transferred directly into an account rather
than using the virtual credit card, or as in the
case of my dentist and optometrist friend, they
can request checks...the old-fashioned way.

I have not heard any chatter of this “virtual
credit card” occurring here in Tampa, so if you've
fallen victim to it, please send me an email and
let me know what you did to resolve the matter.

obed s;10}1p3

David Lubin, MD
Dajalu@aol.com
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“Make Quality

ROSE Radiology
RADIOLOGY Your Choice™

The Best Technology for Making the Right Diagnosis!

Tampa On Kennedy Brandon
5107 North Armenia Avenue 2605 West Kennedy Boulevard 1220 Oakfield Drive
Tampa, FL 33603 Tampa, FL 33609 Brandon, FL 33511
P: (813) 874-2999 P: (813) 876-7200 P: (813) 655-1144 3
F: (813) 901-4888 F: (813) 901-4888 F: (813) 655-1511 Upright Open MRI
Services Offered: Services Offered: Services Offered: Offered at our Boot Ranch,
+3T High Field Scan MRI +Upright Open MRI +Upright Open MRI +Digital X-Ray Brandon, Sarasota, Kennedy and
+PET/CT +Digital X-Ray +Ultrasound St. Pete Locations
+16 Slice CT
+Diai - - Wesley Chapel
Dlﬂtzglgﬂa?n&n;g%ﬁzhy Riverview 27662 Cashford Circle
+Ultrasound 7239 US Highway 301 South Wesley Chapel, FL 33543
+Digital X-Ray Riverview, FL 33578 P: (813) 788-2500
+Radiological Interventional P: (813) 677-2020 F: (813) 788-2922
F: (813) 677-3888 Services Offered:
Services Offered: +Open MRI +Multi Slice CT
Sarasota +1.5T High Field Cardiovascular MRI *Ultrasound
4917 Clark Road +16 Slice CT ¢Digital Mammography +Digital Mammography
Sarasota, FL 34233 «Digital X-Ray *Ultrasound *DEXA +Digital X-Ray *DEXA
P: (941) 927-7711
F(941) 9277710 Boot Ranch East Pasco 16-Slice CT Scan
ervices Offered —_—
+Upright Open MRI 4133 Woodlands Parkway 6900 Gall Boulevard Offered at our Boot Ranch, Tampa,
+High-Field 1.5T MRI Palm Harbor, FL 34685 Zephyrhills, FL 33542 Largo, St. Pete and Riverview
+Multi Slice CT P: (727) 781-3888 P: (813) 783-6736 Locations
+Ultrasound F: (727) 785-0291 F: (813) 788-4299
*DEXA Services Offered Services Offered |
_ +Digital X-Ray +1.5 High Field Cardiovascular MRI +1.5 High Field Cardiovascular MRI
+Digital Mammography +Upright Open MRI  +16 Slice CT +Open MRI +Digital Mammography
*Radiological Intervention eUltrasound  +Digital X-Ray +Ultrasound +Multi Slice CT

+DEXA +Digital X-Ray

+Digital Mammography ¢DEXA
+Radiological Intervention

Largo
13787 South Belcher Rd, Suite 300 — St. Petersbur
Largo, FL 33771 Trinity 4551 4th Street North 1
P: (727) 531-5444 2144 Duck Slough Boulevard, St. Petersburg, FL 33703 — o
F: (727) 531-1122 - ?Uitgljgz%s P: (727) 525-3800 PET/CT
Services Offered iy, F: (727) 525-0999 Offered at our T d St. Pet
+1.5 High Field Cardiovascular MRI P: (727) 375-8880 séwicls Offered erede otgc:t:;zasan e
+16 Slice CT  +DEXA F: (727) 375-8887 +Upright Open MRI
DigitarRay Services Offered: +16 Slice CT
* i +1.5T High Field MRI +Digital X-Ra *Nuclear Medicine
+Digital Mammography oMulti Slice T +Ultrasound +PET/CT Proud| y
+Radiological Intervention +Digital Mammography ~ +IVP’s +Digital X-Ray *Ultrasound Serving
N Physicians and
adiologists: . o
c[l]\lla:’iuelBRo:(‘ej, MI'Z\)’ID Pat’ents ln
aries boy:! r., 3
Brian Butler, MD Hlllsborough
Paul Cardi, MD
Denis Cavanagh, MD County and
Frederick Ehmke, MD
William Foxworthy, MD
Marvin Freeody, {IID Tamp a Bay
Eric Johnson, MD
Gargi Patel, MD
Timothy Richter, MD H
e o MD Accredited by the
American College
of Radiology

ROSERADIOLOGY. COM
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Priceless Medicine

“Laughter is a tranquilizer with no side ef-
fects.” Arnold Glasow

pril 2015 was the 39th Anniversary of Nation-

al Humor Month. I had no idea that such an
awareness month existed, let alone for 39 years.
And to think it begins with April Fool’s Day...a
day which has sanctioned frivolity and pranks in
the Western World ever since the 1500’s. While
researching online for my column, I came across
the three greatest April Fool’s Day hoaxes of all
time. The one I found most amusing is worth
sharing: In 1998, Burger King ran an adver-
tisement in the USA Today announcing its new
“Left-Handed Whopper,” which was specifically
designed for left-handed Americans by rotating
all condiments exactly 180 degrees. Burger King
revealed the hoax the next day but claimed that
thousands of customers had requested the new
sandwich at their restaurants!

National Humor Month was founded in 1976
by comedian and best-selling author Larry Wilde,
Director of The Carmel Institute of Humor. Mr.
Wilde intended this commemorative to heighten
public awareness on how the joy and therapeu-
tic value of laughter can improve health, boost
morale, increase communication skills, and en-
rich the quality of one’s life. Declared “America’s
best-selling humorist,” by the New York Times,
Mr. Wilde is the author of 53 published books
of humor including, Laughter: Rx for Healing,
Health, & Happiness.

Many are familiar with the first book written
by a patient that addressed our current inter-
est in the importance of taking care of our own
health. In 1979, Norman Cousins’ groundbreak-
ing classic, Anatomy of an Illness, detailed how
he used humor, courage, and tenacity to ease his
pain while battling a life-threating illness. In the
medical profession, numerous studies worldwide
have shown that an atmosphere of humor results
in less anesthesia time, less surgery time, shorter
hospital stays, and overall better patient care.
In a world of escalated stress and uncertainty,
laughter can prove to be our defense system’s life
line. Wouldn't it be ideal to figure out how to
bottle up the magic of mirth!

“There is nothing in the world so irresist-
ibly contagious as laughter and good humor.”
Charles Dickens

HCMA BULLETIN, Vol 61, No. 1 — May/June 2015

Research has shown that humor helps us keep
a positive, optimistic outlook through difficult
situations and disappointments. Laughter itself
strengthens our immune system, boosts our en-
ergy, diminishes pain, and protects us from the
damaging effects of stress. There’s nothing more
delightful than seeing and hearing a baby laugh.
Laughter in children seems to come naturally.
Adults, however, are apt to use caution when
laughing due to the seriousness of life’s challeng-
es and expectations.

It’s proven that in social circles, most people
will gravitate to laughter...to those who are high
spirited and joyful. These people radiate with
happiness and are a pleasure to be around. The
uncontrollable belly aching laughs are my favor-
ite to experience. The effects last long after the
laughing episode ends. To this day, my daugh-
ter and I find ourselves laughing as if we were
school aged kids. The sillier the situation, the
more giggles evolve. Someone very dear to me
has a habit of snorting when she laughs hard. Of
course that makes me laugh even more. It be-
comes a never-ending ritual that usually stops
due to pure fatigue.

“Laughter is an instant vacation.” Milton
Berle

Humor can also be used strategically and help
end arguments and ill feelings. According to
Bartlett’s Book of Anecdotes, Orson Welles, the
well-known film director, had a longstanding
feud with production manager Jack Fier on the
1947 film, The Lady from Shanghai. Welles had
decided that a certain set in the movie needed
repainting on Saturday, in time for a shoot the
following Monday.

When Welles approached Fier about the mat-
ter, the director refused stating union rules and
the expense of calling in a crew of painters to
work on a weekend. Determined, Welles gathered
a group of friends who volunteered their painting
services and broke into the studio’s paint depart-
ment. They repainted the set themselves, leaving
a huge sign that read: “The only thing to fear is
Fier himself.”

Monday brought a new set of issues when the
union painters arrived and found that the work
had been done by non-union labor. They called a

(continued)
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strike, and Fier was required to pay a large sum to each
member to compensate for the work they lost. In retri-
bution, Fier deducted the money from Welles’ fee and

Need a cure for what ails you? Do your endorphins
need a work out? A daily dose of laughter is easy, afford-
able, and guaranteed effective!

had his own sign painted that read: “All’s well that ends
Welles.”

The two men, who had been bitter rivals, then called
a truce and in time became good friends.

~E
= )
“A well-developed sense of humor is the pole that

adds balance to your steps as you walk the tightrope
of life.” William Arthur Ward

I subscribe to the words of Harvey Mackay, author of b
one of the most inspirational books of all times, Beware
the Naked Man Who Offers You His Shirt, in which he A
states, “A good sense of humor helps to overlook the un-
becoming, understand the unconventional, tolerate the
unpleasant, overcome the unexpected, and outlast the
unbearable.”

“You don’t stop laughing because you grow old;
you grow old because you stop laughing.” Michael
Pritchard

I am convinced that humor and laughter is perfect
medicine for the mind, body, and spirit. The perceived
wide-ranging health benefits are no joke.

Executive Director’s Desk (cont.)
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FLORIDA MEDICAL ASSOCIATION

/\THEDOCTORSCOMPANY

o

Safe Passage to uperior Practice:
Highlighting Legal , Ethical & Risk Management Best Practices for

Florida-Licensed Physicians
7-Night Alaskan Cruise Conference, Round-trip Seattle, Washington
Onboard Holland America’s ms Amsterdam
“Supported by a generous contribution from The Doctors Company.”

August 9-16, 2015

Cruise Rates Start at *$764 per person based on double occupancy, plus taxes and fees.
Registration Fees: Members: $495 Non-Members: $695

12 CME Credits Contact Hours: 12

* Taxes and fees S464.67 per person ; Prices are per person based on double occupancy and subject to change. All specials offered by the cruise
line are reviewed at the time of booking and if applicable will be extended to you.

Continuing Education / University at Sea ©®
For reservations please 1-800-422-0711 or 727-526-1571
www.ContinuingEducation.NET
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Physician Communications:
Considerations for Using Text
Messages and Social Media

t is becoming easier and easier for physicians

to communicate with each other and their
patients. And although open communication
is generally thought of as positive, the medical
profession should proceed with caution. Patients
and consulting physicians rely heavily on their
communications with their treating physicians.
Thus, communications which do not require the
thought of focus that a physician would other-
wise give to a situation may result in disaster.
While there are many potential ways a physician
might use text messaging and social media both
professionally and personally, we will focus gen-
erally on physician interactions with other physi-
cians, and physician interactions with patients.

To start, physicians should be aware that, in
2011, the American Medical Association issued
guidelines in its Code of Ethics for physicians
who use social media:

¢ Physicians should safeguard patient privacy
and confidentiality online, and via text message,
and must refrain from posting identifiable pa-
tient information;

e Physicians should realize that privacy set-
tings are not absolute and that once on the
Internet, content is likely there permanently.

o If they interact with patients on the Inter-
net, physicians must maintain the same
professional and ethical boundaries as they
would in any other context.

e Physicians are strongly urged to separate
personal and professional content online.

e Physicians should defend the profession,
and should act in the event that unpro-
fessional or unethical content posted by
colleagues.

e Physicians must recognize that actions on-
line and content posted may negatively af-
fect their reputations among patients and
colleagues, may have consequences for their
medical careers, and can undermine public
trust in the medical profession.
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Interactions with Other Physicians

Connecting with other physicians using social
media is a great way to share information and im-
prove the profession. However, most times text
messaging and using social media to work with
other physicians is not appropriate.

Messages between physicians for the purpose
of treating an individual must be timely and ad-
equately documented in the patient’s medical
record. At this point in time, that is terribly diffi-
cult to accomplish successfully and consistently.

There are at least a few popular social media
platforms that are exclusive only to physicians.
Certain of those say that they allow anonymous
postings and interactions. However, physicians
must realize that hardly anything on the inter-
net is actually anonymous. Physicians must be
sure to uphold the ethics and obligations of the
practice of medicine when posting anything on
any site, whether or not their names are readily
available. HIPAA does not subside just because
a physician’s name is not directly connected to a
posting. Nor does it subside because a patient’s
name is not mentioned in a posting.

A good practice is for a physician is to step
away from the posting or text message prior to
sending it, to consider what purpose it will serve,
and to consider whether it preserves the confi-
dentiality and ethical obligations that are neces-
sary for the situation.

Moreover, physician interactions with other
physicians on purely social media, especially their
superiors at work, may blur the lines between
professional and personal lives. Supervisor phy-
sicians (employers, attendings, professors, etc.)
should not attempt to connect with their subor-
dinates via social media and subordinate physi-
cians should think twice before asking to connect
with supervisor physicians.

Interactions with Patients

First and foremost, before any interaction
with a patient using social media, text messag-

(continued on page 17)
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HOMA New Exclusively for HCMA Members!

BENEFIT

s Got Payor Problems? Call (888) 455-7702

Are you a healthcare professional or healthcare business with a
managed care or governmental payor problem?

Q The payor will not pay you what you think you are owed?
O The payor wants money back from you?
O You've been audited and want to know your options?

Call the Florida Healthcare Law Firm and speak
with Attorney Karina P. Gonzalez, a highly
experienced attorney with over 20 years
representing payors — now here to help YOU!
(888) 455-7702
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Dowg Other Resources for HCMA Members i

Free Downloads Audio/Visual Presentations
v'Confidentiality Agreement v"How to Hire a Physician

v'Physician Employment Agreement  v'Selling a Medical Practice
v'Business Associate Agreement v'Anti Aging Business Issues
v'Space Lease, and more! v'"MD/DC Business Arrangements

Visit our online store at www.FloridaHealthcareLawFirm.com

Members of HCMA receive 25% off all purchases made in the online store.
Use coupon code: HCMA25

Please tell the advertiser you saw it in the HCMA Bulletin!
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Risk Management (cont.)

ing, video conferencing or some similar transmission,
physicians must adhere to any and all applicable tele-
medicine statutes in the states where they practice.
Telemedicine laws are constantly evolving to keep up
with changes in the area of communications, and phy-
sicians are well-served to acquaint themselves with the
laws.

The AMA Code of Medical Ethics contains an opin-
ion for the use of electronic mail in communicating
with a patient. Perhaps most importantly, the Code
sets forth that e-mail correspondence should supple-
ment a physician’s personal encounters with a patient.
Moreover, a physician is held to the same professional
and ethical standards over email that he/she is held to
in person. Medical advice or patient-specific informa-
tion should not be transmitted over an unsecure con-
nection and without the patient’s prior authorization.

Although the AMA has not put out guidance re-
garding text message communications with patients,
physicians are advised to consider using the same
guidelines. For example, text messages containing
patient-specific data should not be provided over an
unsecure or public connection. Copies of the text mes-
sage should be saved to a patient’s file to ensure con-
tinuity of care. And physicians must realize they are
held to the same standard of care over text messages

Newest Members

Seong Cho, MD (AI)

Sayyed Hussain, MD (IM)
Howard Jackson, MD (PM)
Rigoberto Nunez, MD (PM
Ioannis Pappou, MD (ORS)
Peter Radice, MD (HPI)
Donna Saatman, MD (ORS)
Jeftrey Westerfield, MD (ORS)

Joseph Zavatsky, MD (ORS)
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that they are in their office encounters. Answering a
patient’s brief question via text message without a full
explanation of a patient’s state of health or without a
full explanation of a physician’s thought process could
subject the physician to just as much liability as an
inaccurate assessment made in-office. The adequacy
of care cannot be sacrificed for the sake of ease in com-
munication.

Messages sent to patients over social media are even
more problematic. Patient privacy laws generally pre-
cludes providing patient-specific information this way.
Moreover, even if patient-specific information is not
transmitted via social media, a physician’s failure to
maintain proper professional boundaries with his/her
patients may tarnish the reputation of the profession
and subject the physician to discipline.

Ms. Bain is a healthcare attorney with HCMA Ben-
efit Provider, the Florida Healthcare Law Firm. She is
admitted to practice law in the states of Florida and
New York and has specific experience with compliance
and negotiating and analyzing healthcare contracts.
She can be reached via email at Jackie@Florida-
HealthcareLawFirm.com or by calling 888-455-7702.
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Thank Yo

The Bank of T
Florida Bl

\ Florida Hospital
Sue Tshell is surrounded by Drs. Wilfred Daily, Ron Seeley, The Legatus G

husband Robert Isbell, and John Curran.

MCMS, Inc. Insurance Trust

On May 5, 2015, the Hillsborough County Medical Association (HCMA) held its
at the InterContinental Hotel. Dr. Jose Jimenez was installed as the HCMA’s 2(
addition to Dr. Jimenez’s inauguration, the HCMA election results were annou

The evening’s guest speaker, Danielle Ofri, M.D., PhD, Associate Professor of I
levue Literary Review, presented “Surviving Medicine in the 21st Century.” Dr.
ing strategies for re-engaging doctors, combating burnout, and thriving in the

The Cherry Bekaert medical student scholarship was awarded to Mr. William Pe

In her absence, HCMA member Dr. to Ms. Kanchi Batra.
Krishan Batra (right) accepts the
HCMA Foundation’s medical student
scholarship for daughter, Kanchi, from
Foundation President, Dr. Michael
Wasylik.

Many thanks for the generosity and continued support of The Bank of Tampa, F
and MCMS, Inc. Insurance Trust for making the evening possible.

Drs. Christopher Pittman (HCMA Past
President) and Ralph Nobo (FMA President
Elect) congratulate Dr. Jose Jimenez (center)
on his impending HCMA Presidency.

Dr. Jimenez’
his wife, Dr. .
the midst of
Allen Liberat
Jimenez and
and Vin and |

R e

Dr. Fred Bearison poses with guest

speaker, Dr. Danielle Ofri. Dr.

Bearison’s son, Craig, is a freshman

at NYU Medical school and has Dinner meeting co-sponsor, the

heard Dr. Ofri lecture. Bank of Tampa, was represented
by Beth Horner, Sr. VP/Trust
Director, Wealth Management,
who welcomed attendees.
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Hillsborough Osteopathic Medical Society Members, Drs. Lon Lynn, Sasha Noe, Mr. Ken Webster
‘rou (HCOMS Executive Director), Drs. Robert Norman, and Brett Scotch shared a table with The Legatus
d p Group, representatives Joe Yagar, Ray Carapella, and Sam Hammer.

for HCMA Members

annual installation general membership dinner meeting
15-2016 President, succeeding Dr. Devanand Mangar. In
nced.

Vedicine, NYU School of Medicine, Editor-in-Chief, Bel-
Ofri examined the impact of disillusionment, highlight-
- new era of medicine. HCMA Secretary, Jayant Rao, presented
outgoing HCMA President, Dr. Devanand
Mangar, with his Past President’s plaque
and gavel.

arce with a matching award from the HCMA Foundation

lorida Blue, Florida Hospital Tampa, The Legatus Group,

Mr. Bill Becker, representing Cherry
Bekaert CPAs, presented medical student,
William Pearce with the Cherry Bekaert
medical student scholarship.

s cheering section! Dr. Jose Jimenez and
Nancy Silva and their son, Jonathan, are in
their biggest fans...Dr. Tania Liberato and
0, our new president’s parents, Dr. Jose R.
Mildred Jimenez, Dick and Dianne Sipe,
Laura Marchetti.

Joseph Yagar, representing dinner
meeting co-sponsor, The Legatus
Group, introduced himself and
The Legatus Group as the newest
addition to the HCMA Benefit

Drs. Patricia Emmanuel and Mathis Becker Provider Program.

pose for a photo during the social hour.
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innovative partner to steer you in the right
direction. Let Cherry Bekaert guide you
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Our Current Mission as

Physicians:

Deliver Value

hile in medical school and residency in

the late 90s, I do not recall ever learning
much about providing value as a physician. By
this, I mean providing something of worth or
importance that at least matches and ideally sur-
passes the monetary amount spent. The focus
at that time was to correctly diagnose and effec-
tively treat the patient’s condition, avoid com-
plications, while showing compassion all along.
While that is still the premise of medicine, and
always should be, I feel that we as physicians
are continually under pressure to also provide
value. This pressure comes from all angles: pa-
tients, payers, malpractice attorneys, hospitals,
etc. Furthermore, this expectation is palpable
throughout the work day. It involves trying to
save a patient a follow-up office visit co-pay by
making medical decisions over the phone, or
taking time for a utilization review call to justify
a requested medication or imaging test. By doing
so, we compound our already assembly-line like
clinical day with more administrative time, that
is time sensitive, and must be completed in those
few minutes in between patients.

I have always thought of myself as being effi-
cient with my time, and was always proud of how
I could see a set number of patients per day, while
correctly diagnosing and treating them, but also
making them feel like they were not a number.
What amazes me is that somehow that set num-
ber has increased over the years. Perhaps the
electronic medical record with templates, and
carry-over from prior visits has helped, but there
is no denying that my time spent with each pa-
tient must have dropped. I used to take a lunch
hour--now I do not stop, and am happy to take a
bite and a sip here and there in between patients
in that same hour mid-day.

My own medical practice has evolved into
mainly non-operative spine pain, with low back
pain being the most common condition treated.
It is well known that low back pain is one of the
most common reasons a patient goes to the doc-
tor, one of the leading causes for missed work,
and among the most cost-consuming conditions
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for our healthcare system in this country. Most
cases of low back pain are due to back strain and
resolve in a short time, and really do not require
much workup or expensive treatment. Even
cases involving sciatica, due to either a herni-
ated disc or spinal stenosis may resolve within a
few months without surgery or expensive care. A
large number of cases of chronic low back pain
fall in the bucket of nonspecific low back pain.
Perhaps less than 5% of cases which involve di-
agnoses such as cervical myelopathy, or radicu-
lopathy with motor deficit, or dynamic instability
or deformity, significant fracture, or cancer may
require surgery and consume a lot of our health-
care dollars, and rightly so.

It is the remaining 95%, much of which falls
under nonspecific low back pain, that one can
determine where the concept of providing value
should be focused. On the one hand, guideline
consensus based on less than perfect published
literature, would suggest that we should not do
anything for these patients. Specifically, many
of the common treatment modalities we utilize
such as physical therapy or chiropractic care,
nsaids, and muscle relaxants have weak published
evidence. Yet most payors have adopted a rule
that patients must have failed the above in order
to justify an MRI, which is the best test available,
non-withstanding that it must be carefully inter-
preted with regard to a patient’s clinical presen-
tation by a spine expert. For many patients, the
time, missed work, and money (a single PT ses-
sion co-pay can be up to $100 for some patients)
are wasted going through the motions of these
therapies. The catch 22 here is that many pa-
tients never get the MRI of their spine, which in
turn leads to their diagnosis of nonspecific low
back pain, which in turn leads to an endless cycle
of missed work, more nonspecific treatment like
physical therapy, nsaids, or muscle relaxants,
more office visits, etc.

To truly provide value for these patients with
nonspecific back pain that last more than a sev-
eral weeks, we should challenge the paradigm of

(continued to page 24)
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Extend your brand to who matters most.

Advertising in the 2015-2016 Hillsborough County Medical Association Membership Directory is now underway!

ADVERTISING RATES:

The HCMA Membership Directory is an indispensable
tool for all physicians and businesses. Don’t miss out on
an entire year's opportunity to stand out by advertising
or enhancing your listing!

Establish an Image: When it comes to advertising and
promoting your practice or business, image counts. Be
seen in the right places at the right time, by the right
people.

Value: Grab this opportunity to build relationships and
grow your business.

Longevity: Your ad will be placed in this invaluable
resource offering year-round exposure, referred to
time-and-time again.

Premium Ad Spots B&W Color .
P Space Reservation Form
Bac.;k Cover n/a $1,999 fax to 952-448-9928
Inside Front/Back Cover n/a $1,749 or reply directly to email
Facing Page to Inside Covers n/a $1,499 Please fillftype out information below and include ad
Additional Ad Spots B&W Color size from table at left. E&M will send you the required ad
Full Page $879 $1,129 contract, along with ad creation information.
1/2 Page $499 $629 Company:
1/4 Page $379 $499 Contact:
1/8 Page $249 $379
— » Phone:
HCMA physician members receive
a 25% discount on above rates. Fax:
Email:
Enhanced Listings for HCMA Members Price Ad Size:
Boxed Listing $39 ) D Color D BaW
— If you have any questions or to reserve ad space,
Shaded Box Listing $59 please contact your E&M representative
Boxed Listing with Logo $79 Mike at mike@emconsultinginc.com
Boxed Listing with Logo & 50 word bio $99 at 800-572-0011 or 813-298-0446.
8.5” x 11” Publication
Need help designing your advertisement?
PL’gze Our Award-Winning graphics team can help!
Vertical [] Yes, please have a designer contact me.
| B. Card [] No, I will submit our own artwork.
=
Full Page | Horiz B.cad| |
To opt-out of future communications, please contact 952-222-0965, fax 952-448-9928, or email emconsulting.optouts@gmail.com {—.}}-
(please include your company name and the title of the publication) Such requests will be honored within a reasonable time from the date of the request. Em
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Coming to America!

“Coming to America” has been the subject of
essays, books, plays, movies, musicals, and other
intellectual and artistic endeavors. It must there-
fore have been a major event in the lives of many
people. I will use my own story to illustrate this
major event.

My wife, Yvette, and I had an easier time than
most of our colleagues because we spoke fluent
English. Most of the maternal branch of my fam-
ily is American and Yvette had an aunt and cous-
ins in New York.

The younger readers will have a difficult time
relating to my first trip to America in December
of 1948. The flight from Buenos Aires, Argentina,
to New York took about 36 hours.
was a DC4 propeller plane.

The aircraft

It stopped six or seven times to refuel, which
meant that all passengers had to deplane. We
were served a sit-down, restaurant style, meal at
each airport. In New York, LaGuardia was the
International Airport. We arrived during a snow
storm. This was the first time I saw snow in my
entire life...I was eleven years old at the time.
One of my cousins lent me a sled and I used it
in a park in Washington Heights, NY, where my
grandmother lived. I also remember a hockey
game at Madison Square Gardens that my uncle
took me to. The hockey fanaticism lasts to this
day!

In 1965 I decided to come to America for post
graduate training. A medical school friend, who
was interning at Wayne State in Detroit, told me
the program was great, and so “America, here I
come!” it was. Yvette and I got married a few days
before our departure, using parts of the north-
ward trip as a honeymoon.
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1965

Yvette had never seen snow, but had enough
of it after our first Thanksgiving. Getting a good
position was easy. Medicare had just started and
the need for more physicians was great.

The Wayne State program was excellent, espe-
cially because I liked trauma back then. The city
had serious problems with crime and racial strife,
preceding the 1967 riots. Interns got a crash
course in trauma on day one. We had one of the
first civilian shock trauma units in the country
and much of the early shock literature came from
Detroit Receiving Hospital — now the Detroit
Medical Center (Robert Wilson, MD, et al).

Socially, the era was one of great changes. The
Civil Rights Act of 1964 had just gone into effect
and had profound significance in Detroit, not
only because of the large African American popu-
lation, but also because of the culture of discrimi-
nation in the housing, social clubs, schools, and
employment, which also affected the Jews, Poles,
Italians, and others.

Speaking British English, like I did, caused
one of the funniest but potentially dangerous in-
cidents in my internship. I was doing my pediat-
ric rotation and had a difficult time understand-
ing an African American mother. I said, “Pardon

(continued)
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Reminiscences (continued)

me, madam?” She thought I was calling her a Madame,
which started a major incident. She wanted to know
if her child had measles, a new problem for me. I had
never seen a black child (there were no African Ameri-
cans in Argentina). I did not know what the measles
rash would look like so I called my resident, who was
South African. He did not believe me, called me every
name in the book, but finally told me to look into the
child’s mouth. Fortunately, I was already immune to
South African curse words because I was playing rughy
football for Windsor, Ontario, Canada and had already
played against several of his compatriots.

Foreign graduates came to America for different rea-
sons. They can be divided into three groups:

e Americans who studied abroad. They, of course, did
not have any adaptation or visa problems, but may
have had problems with securing residency posi-
tions.

e Natives of other countries who spoke fluent English
but were not familiar with American culture. Their
problems were mostly social and cultural.

e Natives of other countries that were not fluent in
English. They usually had the most difficult time.

All of us had to take the same or similar exams before
even coming here. Visa problems vary from one case
to the next. All of us came because we chose to do so.
My personal observations over a 50 year period tell me
that, for a large majority, coming to American has been
a highly rewarding experience.

Practitioner’s Corner (continued)
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(Continued from page 21)

first failing conservative care for months. We should
instead spend a fraction of that money on a single MRI
and a single office evaluation with a spine expert in or-
der to properly diagnose the patient with a SPECIFIC
back condition, and then formulate a specific evidence-
based, value-laden treatment plan. In an effort to pro-
vide value for treatment of back pain, we should also
be open to continually critically evaluate the medical
literature with regard to novel therapies such as regen-
erative therapies like bone marrow aspirate stem cell
injections into lumbar discs for discogenic low back
pain or percutaneous discectomy for disc herniation/
radiculopathy, or whatever the next breakthrough is.
These minimally invasive options performed early,
even before “accepted” conservative therapy noted
above, and in many cases prior to spine fusion surgery
or open discectomy, may prove to be the most cost-ef-
fective with regard to quality of life year value measure-
ment, as well as risk benefit ratio. In summary, we can
certainly deliver some value by building a faster and
cheaper assembly line and following standard protocol.
Perhaps the way to deliver the most value is to simply
slow the assembly line down, focus on one patient at
a time, make the right diagnosis early, and treat early
with the most promising, low risk, reasonably priced
treatment options available.

Dr. Barna has been an HCMA member since 2011
and is the District 4 representative on the HCMA Ex-

ecutive Council. He practices Interventional Spine at
the Florida Orthopaedic Institute and is an Assistant
Professor of Orthopaedics and Sports Medicine at
the University of South Florida College of

Medicine.

Need a Meeting Space?

The HCMA's Executive Board Room is the perfect
place for your next meeting. The board room table seats
fifteen very comfortably and can be arranged classroom
style to accommodate up to 30. HCMA members can re-
serve the board room with a $100 donation to the HCMA
Foundation. To confirm availability, please contact the
HCMA office (813-253-0471).
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Research & Education to
Benefit Local Patients

he mission of the USF Diabetes Center is to

dramatically advance the care of diabetes and
pursuit of a cure through a coordinated approach
utilizing resources in medicine, nutrition, men-
tal health, biostatistics, and technology.

There can be no doubt that diabetes impacts
almost every aspect of life and diabetes, in turn,
is affected by everything from diet to mood. Ideal
treatment, in our opinion, seeks to achieve blood
sugar control that is as close to normal as pos-
sible in order to minimize risk for complications
while allowing the person with diabetes to live
life to the fullest. It is our belief that diabetes
is best managed
by a multidisci-
plinary team that
includes the phy-
sician, nurse edu-
cator, nutrition-

. .. . UNIVERSITY OF
ist, clinical social F DIAB
worker, mental

health profes-

sional, and most importantly, the patient and his
or her family and friends. It is our goal to educate
every patient and their family to empower them
to become active partners in their treatment.
This requires ongoing education and dialogue to
determine the best strategy to reach individual
goals.

We are very fortunate to have a very talented
and dedicated group that includes both pediatric
and adult endocrinologists, diabetes educators,
nutritionist, psychologist, clinical social worker,
clinical research nurses, and support staff who
are skilled in the latest treatments and technolo-
gies and who are all committed to assist patients
and their families to manage diabetes.

Research is a cornerstone of our program.
Participation in research allows patients access
to the latest innovations in care while contrib-
uting to scientific knowledge that, in turn, will
lead to further improvements in therapy and ul-
timately a cure. Working with fellow researchers
around the world, the Center is the site of nearly
20 clinical research studies. We are one of 18
Type 1 Diabetes TrialNet Clinical Centers funded
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by the National Institutes of Health, focused on
the prevention of T1D, and a member of the T1D
Exchange national network investigating mul-
tiple avenues to improve the management of the
disease. Additional studies are investigating new
technologies in managing diabetes and therapies
for type 2 diabetes in children and adolescents.

Our clinical facility, located in the Carol &
Frank Morsani Center for Advanced Healthcare
on the USF campus, is a state-of the-art 10,000
sq. ft. space dedicated to comprehensive and in-
tegrated care that provides an ideal setting to
conduct clinical and translational research stud-
ies in diabetes, to
educate  those
challenged by
the disease, and
to assist patients
and their fami-
lies to manage
their disease in
the context of
their day-to-day lives. Center facilities include
examination rooms, family consultation/edu-
cation rooms, infusion rooms with an adjacent
laboratory, a team interaction rooms a classroom
accommodating 40 individuals, a kitchen demon-
stration studio, a media center with 10 computer
stations for patients and their family to download
their electronic diabetes devices and engage in
individualized computer based learning, and a
family playroom.

TH FLORIDA

CENTER

HEALTH

S

Research, in conjunction with the best in edu-
cation and care and partnerships with area dia-
betes care providers and diabetes stakeholders is
allowing us improve the lives of Tampa Bay resi-
dents challenged by diabetes.

491U s9j9qeiq 4Sn

Henry
Rodriguez, MD
hrodrigl@health.
usf.edu
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LLEGATUS
. > GROUP

N Explore Your Financial Potential

Contact us today for a complimentary consultation:

Hillsborough County

Medical Association, Inc.
Established 1895

Building and Protecting
Your Income and
Your Practice

Building a sound financial foundation
sometimes takes help. Our goal is to be your
financial resource now, and in the years to come.
Together, we analyze, design and implement
strategies that address the financial needs and
challenges physicians face. We believe the key
to meeting your needs is earning your trust.

Among the specialized services we offer:
- Strategic Risk Planning
- Tax-Free Retirement Strategies

- Discounted Disability Income
Insurance Benefits

- Advanced Retirement Planning Strategies
— Section 79 — Defined Benefit
- 412(e)(3) — Profit Sharing/401(k)

Joe Yagar 917-488-9188 Yagar_Joe@nlvmail.com

Ray Carapella 813-526-2619 Carapella_Raymond@nlvmail.com
Michael Aguas 845-521-1350 Aguas_Michael@nlvmail.com
Ken Crosser 641-777-1513 Crosser_Kenneth@nlvmail.com

ExploreLegatus.com

Joe Yagar, Ray Carapella and Michael Aguas are Registered Representatives and Investment Adviser Representatives of
Equity Services, Inc. Securities and investment advisory services are offered solely by Equity Services, Inc., Member
FINRA/SIPC 675 Third Avenue, Suite goo, New York, NY 10017. (212) 986-0400. Legatus Group Solutions is independent of

Equity Services, Inc.
TC83702(0315)
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The Benefits of a
Revocable Living Trust

One aspect of a properly developed estate plan
is a revocable living trust. Once property is
transferred to a revocable living trust it does not
go through the probate process and will greatly
speed up the transfer of the estate. Avoiding pro-
bate is the most recognized benefit of a revocable
living trust and usually the reason that convinces
the majority of people to set one up. After your
death, the successor trustee transfers ownership
to the beneficiaries you named in the trust. This
process can be as quickly as a few weeks. Probate
is a court-supervised process that requires the fil-
ing of all probate documents with the local court.
This makes each probate pleading a part of the
public court records that anyone can read. This
includes a listing of your beneficiaries, assets,
and a breakdown of who’s getting your assets.

A Revocable Living Trust is a private document
and is not published like a last will and testament.
A pour-over will is used in conjunction with a liv-
ing trust and transfers anything that you have
not placed into the revocable living trust prior
to your death into it after taxes and expenses are
paid. It’s a private contract between you as the
trust maker and trustee so it doesn’t have to be
filed with any court clerk.

Initially, a revocable living trust is more ex-
pensive than a will due to the length of the docu-
ment and the necessity of transferring property
into the revocable living trust which is referred
to as “funding the trust”. The transfer of real es-
tate would include preparation and execution of
real property deeds, etc.

There is no loss of control with a revocable
living trust. This is a living document, meaning
it takes effect immediately. After your assets are
placed in the trust you will continue to enjoy all
of the benefits of your assets without any changes
in your ability to control them. A revocable liv-
ing trust does not complicate your life or man-
agement of your assets and you maintain control
over the assets as you wish.

The benefits of the additional cost are seen af-
ter your death. There is no need for duplicate
probate if there is real property in different states,
fees are saved by not having the estate go through
probate in the taxpayer’s resident state and the
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quick transfer of the property in the trust based
on your wishes.

Upon your death, the assets of the trust are
distributed to designated beneficiaries, or assets
may be held for designated beneficiaries in an
IRREVOCABLE TRUST. Assets designated to an
Irrevocable Trust are protected from creditors,
spouses in the event of divorce, and spendthrift
habits of the beneficiaries themselves. It enables
you to maintain some control over trust property
after death too. Beneficiaries who maintain their
portion of the assets in their IRREVOCABLE
SUB-TRUST maintain these assets outside of
their estate. As long as these assets remain in
the trust the growth and transfer of the assets to
future generations remains free of estate taxes,
if applicable, and maintain the asset protection
privileges mentioned earlier.

Ken Crosser serves as a representative for
HCMA Benefit Provider, The Legatus Group,
LLC. The Legatus Group, LLC does not provide
tax or legal advice. For advice concerning your
own situation please consult with a legal or tax
professional.

si9leNl ASUOIN

Kenneth Crosser
Ken@andersonlar-
kin.com
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Benefit Providers

he Hillsborough County Medical Association’s Benefit Pro-

vider Program provides value to physicians with products,
programs, and services that far exceed the cost of annual dues.
If you have any questions, please contact Debbie Zorian, HCMA
Executive Director, at 813-253-0471 or DZorian@hcma.net.

AMO Office Supply - Lowest prices on all office supplies...
will meet or beat any office supply company. Over 30,000 items
and a full line of recycled products, free customized cost analysis
(guaranteed minimum of 10% annual savings), order via website,
email, fax, or phone. Free, next-day delivery with no minimum
requirement. You will be assigned a designated account manager
to handle every aspect of your practice’s needs. Call Brittany Bun-
nell at 800-420-6421 ext. 245 or bbunnell@goamo.com for more
information.

The Bank of Tampa - Banking and Wealth Management Ser-
vices. Specializing in services for medical practices and physicians
for 30 years. The Bank of Tampa has designed exclusive benefits
for HCMA members including a personal relationship package,
commercial banking services, and wealth management services;
as well as discounts on Remote Deposit Capture, payroll, and mer-
chant card services. Contact Anna Ehrlich, Vice President, at 813-
872-1271 or aehrlich@bankoftampa.com.

Cherry Bekaert, LLP, CPAs - Specialized team of accounting,
tax, and consulting professionals that focus on providing services
to healthcare and medical clients. Members receive discounts on
specialized services, in addition to one free hour of proactive con-
sultation. Contact Richard Hedley at 813-841-1953 or 813-251-
1010, rhedley@cbh.com or visit www.cbh.com.

First Citrus Bank — Offering HCMA members a concierge
suite of banking products and services customized to the life
cycle of their practice. Benefits include complimentary financial
performance reports, preferred pricing on ACH origination ser-
vices, remote deposit capture, courier services and more. Wheth-
er you are just beginning, considering expansion or approaching
an exit stage, First Citrus Bank’s veteran banking professionals
stand ready to offer sound financial strategies to maximize the
profitability of your practice. Contact Lisa Millman-Nodal, Busi-
ness Banker at 813-864-1966 or Imillmannodal@firstcitrus.
com or Jessica Nollmann, Branch Manager at 813-287-0992 or
jnollmann@firstcitrus.com for more exclusive offers available to
HCMA members.

Florida Healthcare Law Firm (FHLF) - Providing legal ser-
vices to members with the right pricing, responsiveness, and
ethics. FHLF offers “Healthcare Attorney on Call,” an “Online
Store,” and free webinars for HCMA members. The Law Offices of
Jeff Cohen, P.A. will answer your legal questions, at no cost. Con-
tact the office, after hours, and you will receive a return call by
noon the next business day and will obtain up to fifteen minutes
of free legal advice from a Florida healthcare attorney. Contact
Jeff Cohen, Esq. at 888-455-7702, 561-455-7700. The FHLF On-
line Store offers free legal documents, available for instant down-
load. Audio/visual presentations are also available for purchase
(HCMA members receive a 25% discount by using the discount
code HCMA25). Visit the innovative resource center at www.Flori-
daHealthcareLawFirm.com or contact Jeff Cohen at JCohen@
floridahealthcarelawfirm.com.

Full Circle PR - Looking for an increased patient base and bot-
tom line? Full Circle PR is a local, strategic growth firm special-
izing in the medical practice industry. They offer HCMA members
a complimentary consultation and create a customized public
relations and marketing plan that will increase their patient base

and ultimately their bottom line. HCMA members save 10% on
all services. Contact Michele Krohn at 813-887-FCPR (3277) or
Michele@fullcircle-pr.com.

The Legatus Group — bringing over 80 years of collective ex-
perience in financial services. The Legatus Group has dedicated
its focus on the needs of the physician community.Their expertise
in helping physicians maximize their bottom line, asset protec-
tion, and tax savings brings much value and opportunity to HCMA
members. HCMA members will enjoy significant discounts and
underwriting privileges on products and services such as disabil-
ity and life insurance not available to non-members. Please do not
hesitate to contact any of The Legatus Group team members: Jo-
seph Yagar, MSFS, CES, RIS, Yagar_Joe@nlvmail.com, (646) 898
3562; Raymond Carapella, Carapella_Raymond@nlvmail.com,
(813) 526-2619; Michael Aguas, Aguas_Michael@nlvmail.com,
(845) 521-1350; and Kenneth Crosser, Ken@andersonlarkin.com,
(641) 684-5489, or visit their website: www.ExploreLegatus.com.

MCMS, Inc., Insurance Trust Fund - Providing Group Ma-
jor Medical Insurance for HCMA employer-members. The
program is fully insured by Florida Blue and has operated
since 1981. Many coverage options are available, includ-
ing Qualified/Compatible Health Savings Account Plans. Al-
though the program is fully insured with no assessments, of-
fices benefit from a Profit-Sharing agreement where excess
underwriting profits are accumulated in reserves for future rate
increases. All plans meet the new 2014 ACA standards and manda-
tory provisions. For more information, contact Spencer Barrett,
CLU, Third Party Administrator: barrettspencer@hotmail.com or
call local authorized agent Mark Thompson: 727-418-6067.

ProAssurance (PRA) - Offering Medical Professional Liabil-
ity Insurance and Risk Management Services. Choose HCMA’s
exclusively endorsed medical professional liability insurer. Doing
so rewards eligible HCMA members with a 5% discount on their
premiums. You also receive fair treatment from professionals who
are committed to making it easier for you to secure the coverage,
services, and support you want. With PRA, you experience less un-
certainty and more control, which your hard-earned professional
identity deserves. Find out how you can benefit with steadfast
protection from PRA — Rated A+ (Superior) by A.M. Best and serv-
ing Florida physicians since 1975. For a no-obligation premium
quotation, contact Barbara Daugherty, Account Executive, at 863-
324-2650 or bdaugherty@proassurance.com.

Transworld Systems, Inc. (TSI) - Delivering progressive
cash-flow solutions since 1970. HCMA members receive a mem-
bers’ only discount, on the already fixed-fee pricing, regardless of
account balance. Medical practices receive 100% of all recovered
money, as well as monthly reporting, on all accounts placed in any
of the flat fee services. Transworld has assisted over 200,000 cli-
ents resolve $6 billion in accounts receivables in the past decade,
helping them to eliminate their need for traditional collection
agencies and attorneys. Contact Gene Rodriguez at 727-432-5690
or gene.rodriguez@transworldsystems.com.

Ultimate Medical Academy (UMA) - Office personnel at no
cost to HCMA members. UMA is a dynamic career school com-
mitted to empowering students to excel in the health care field.
As a part of their curriculum, UMA students are required to per-
form a clinical externship in a physician’s office. UMA will place
their students in HCMA members’ offices, performing the support
staff duties they were trained for, at no expense to you or your
practice. Contact Star Aponte at UMA, 813-283-5152, saponte@
ultimatemedical.edu, or visit www.hireuma.com for additional
information.
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The Haven - They forgot

the “E b

kay, I'm exaggerating...it’s not really “HEav-

en”. But it is good and a welcome addition to
Tampa eateries. People, including me, who were
very disappointed with Bern’s Elevage across the
street, will find The Haven is what they were ex-
pecting from Bern’s - something unique - with
some extravagances and creativity.

The uniqueness of The Haven comes from
its emphasis on cheese, something that has not
previously been done really well in the Tampa
area. They will always have fifty or so available
to sample from all over the globe at $5 each. If
you have a dining group, the eighteen-cheese
sampler called the “Cheese Monger Plate” is a
fun way to go. From England’s mild Ticklemore
to France’s orange Mimolette cheese to Winter
Park, Florida’s own strong Bleu Sunshine cheese,
the adventure of tasting eighteen cheeses in one
sitting was a fantastic new experience. For $47
and served in a white deviled egg dish, there are
eighteen varieties each in its own space. Toasts
accompany it; one way to avoid paying $4 for your
bread (a baguette). A printed guide that rates the
cheeses from very mild to strong blues, in four
categories, accompanies the dish.

Likewise, charcuterie plates of beef, pork, sau-
sages, and duck are from around the world. The
“Butcher’s Plate” of chef’s selections, for $42,
makes a congenial sampling for your table.

There are other starters, again heavy on the
cheese-cheese fritters, grilled cheese, and goat’s
milk pimento cheese. We already had our fill of
eighteen cheeses, so these will wait for the next
time.

The Haven is a place where you can complete
one course and then order another as your stom-
ach size and desires allow. Most dishes are small
and despite the progressive ordering process, the
plates arrive in well-paced timing.

Most dishes were great hits with only a couple
of shortcomings. Some of the offerings are differ-
ent than the menu on the website, making one
believe that the menu is still being tweaked. For
instance, the ceviche style Hamachi Crudo fish
was not as flavorful as it sounded. The advertised
pine nuts and lemongrass were average tastes and
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somewhat bland, apparently being changed from
the passion fruit and kaffir lime granola that is
on the website as “Himachi Tiradito.” The roasted
cauliflower was hardly recognizable as a cauli-
flower (which is okay with me). With a variety of
flavors including ginger, ham, and goat’s milk, it
was not the knockout robust dish it sounded like,
but it was good. And the rich mac and cheese,
which changes often, had two types of cheddar
that night and was not that different from gour-
met mac and cheese at other eateries.

But the rest of the food was outstanding. The
“Duck Tongues” (the poor mute ducks waddling
around!) with General Tsao’s sauce of “scorched
ketchup” which is greatly reduced with brandy,
peanuts, red chiles, and green peppers was, both
colorful to look at and tasty to human tongues.

Likewise, the lacquered pork belly with pome-
granate molasses and soy was tender and tasty.
The spiced pressed chicken thigh was delightfully
pleasing and tender.

The Haven has moved Bern’s popular macada-
mia nut ice cream to their “Sugar Rush” menu.
We also had a wonderful “Bananas Foster Pud-
ding” which is deconstructed and a delight of
sweet and salty tastes. The “Dirt Pie” was com-
posed of a vertical valhrona mousse and choco-
late coffee crumbs - good, but not that different
from other restaurants. The “Baba au Bourbon”
was very small and one could not really taste the
bourbon that much.

The Haven has an extensive wine list that has
top wines from around the world with substan-
tial markups. Wines by the glass are plentiful and
may be a better option for those price conscious
individuals. You may also bring your own bottle
for a $25 corkage fee.

The bottom line is: I can’t wait to go back and
try the rest of the menu.

See summary on next page.

(continued)
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Restaurant Review (cont.)

SUMMARY:

CUISINE

[‘EEEE%,{%%

AMBIENCE

YUY

SERVICE

R AAR AT

noise. The wait
staff must be
hoarse at the
end of a shift.

PLUSES e Most dishes were |¢ Open, livelyand | Our server was an
+ + + creative and tasty, clean appearing. expert on every-
well priced and A stylish trans- thing to do with the
attractive. formation from menu, pleasant and
e The extensive the somewhat responsive.
cheeses and char- awkward and The Haven spent
cuteries provide overpriced Side- six weeks train-
an unique aspect bern’s. ing their staff
to this lively before they officially
place. opened, something
I wish other new
restaurants had the
dedication to do.
MINUSES | ® The menu is still | e The usual Our poor server
being tweaked complaint--- needed a bullhorn

because of the
noise. I never heard
aword of the char-
cuterie description
as she was at the
other end of the
table.

Questions
about your
membership?
We have the

answers...
813-253-0471

Restaurants are rated from one to five stethoscopes.

The Haven, 2208 West Morrison Avenue at Howard (The previous
Sidebern’s location), Tampa 33606, 813-258-2233, haventampa.com

The MCMS, Inc., Insurance Trust Fund continues to offer health insurance through Florida Blue. The Trust is
available to HCMA members, their families, and their staff. Many coverage options are available, including Qualified/
Compatible Health Savings Account Plans. The purpose of the Trust is to keep annual premium increases to a minimum
while providing physicians with a great membership benefit. Members who enrolled originally saw no rate increase in
2013 or 2014 and only an 8% increase for 2015. For more information, visit: www.trusthcma.com, contact Spencer
Barrett, CLU, Third Party Administrator: barrettspencer@hotmail.com, or call local authorized agent Mark Thompson:

727-418-6067.

Feel free to also contact Debbie Zorian, HCMA Executive Director, at 813-253-0471 or via email: DZorian@hcma.net.

MCMS, Inc., Insurance Trust Fund
Providing Group Major Medical Insurance
Remains a “Tax-Free” Benefit As An Approved Group Plan
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Alliance Happenings

y wife, Dr. Rebecca Johnson, and I will host

the annual HCMA Alliance Summer Social
in our home on June 20th. The Social will also
see the presentation of the 2015-16 slate of of-
ficers to be approved by the membership. The
nominees are, Bill Butler - President, Blanca
Crespo - Treasurer, John Hotchkiss - Secretary/
Membership, and Gerry Gutierrez - Parliamen-
tarian. Jayne Vargas will serve as Activities Chair.
The membership in the Alliance has increased
this year, and we look forward to welcoming new
physicians and spouses.

At the state level, the HCMA Alliance will be
well represented in the 2015-16 governance of
the FMA Alliance. I will be inaugurated as the
President on August 1st, along with Directors

Bill Butler

John Hotchkiss

Karen Pittman

Bill Butler and John Hotchkiss, and FMA PAC At
Large member, Karen Pittman. The FMA Alliance
annual meeting will be held in Orlando on July
31st in conjunction with the FMA annual meet-
ing, July 31st-August 2nd.

The HCMA Alliance is a group of physicians,
spouses, family members, resident physicians,
medical students, and their family members
whose aim is to promote good health and health
education, to engage in charitable community
endeavors, and to foster friendly relations among
physicians’ families and the communities in
which they live. We gather throughout the year
in support of member initiatives consistent with
our mission and to socialize in a sup-
portive atmosphere.

ST T
Gerry Gutierrez

Jayne Vargas

http://www.hcma.net/HCMA-Alliance/

The HCMA Alliance
Would Like to Contact You!

The new Alliance, which is open to physicians, medical students, and
their families, would like to add you to their database. Please email
Elke at the HCMA (ELubin@hcma.net) with your permission to pro-
vide your home address and email address to the HCMA Alliance. For
more information about the HCMA Alliance, please visit their web page:
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Michael A. Kelly,
Alliance President
michael19452000@
yahoo.com
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THE NONINVASIVE
OPTION FOR AVERAGE-
RISK PATIENTS WHO
AVOID COLONOSCOPY

Cologuard is the colorectal cancer screening

test that uses innovative stool DNA technology

to detect cancer with 92% sensitivity and 87%
specificity.! It’s noninvasive and easy to use, {
with no special preparation required. No wonder
patients are excited—and you will be, too. A’

Covered by Medicare. CologuardTest.com.

Cologuard is intended for the qualitative detection of colorectal neoplasia associated DNA markers and for the
presence of occult hemoglobin in human stool. A positive result may indicate the presence of colorectal cancer
(CRC) or advanced adenoma (AA) and should be followed by diagnostic colonoscopy. Cologuard is indicated
to screen adults of either sex, 50 years or older, who are at typical average-risk for CRC. Cologuard is not a
replacement for diagnostic colonoscopy or surveillance colonoscopy in high risk individuals. Rx only.

1. Imperiale TF, Ransohoff DF, Itzkowitz SH, et al. Multitarget stool DNA testing for colorectal-cancer screening. N Engl J Med. 2014;370(4):1987-97.

‘@ EXaCt Cologuard is a registered trademark of Exact Sciences Corporation.
SCIENCES  ©2015 Exact Sciences Corporation. All rights reserved. CG-00190-01-February 2015

Please tell the advertiser you saw it in the HCMA Bulletin!
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5200 SF Retail Center, Apollo Beach. 4 miles from new
St Joes. Fully occupied producing $40,000 gross. Own

building with income from tenants. Hi traffic area.
400k. 304-614-6135.

Plastic Surgeon Retiring. For Sale: all OR equipment,
including monitors, anesthesia machine, instruments,
office furnishings, Ultra Pulse Encore Fractionated
Ablative CO2 laser, LightSheer Duet Hair Reduction
Laser. Lewis H. Berger MD, attn: Bev 813-877-7658.
LHB33607@aol.com

2,052 SF Medical Office Building, 5516 Hanley
Road Tampa. Built out as a gynecology office. 5'x10’
monument sign. ADA compliant. 8/1000 Parking.
Located in Town and Country. Contact Abbey Ahern at
The Dohring Group 813-223-9111.

3

CLASSIFIED ADS:
$10 per line.
Call 813.253.0471

HAVE A GREAT
SUMMER!

o M
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MEDICAL OFFICE FOR LEASE

Special Lease Rate!

5,000 SF Divisible
Alternate 19 Frontage
No CAM Charges

First Floor

Handicap Accessible
Renovated Building
Flexible Terms

¢ Great Frontage

ARCADE PROFESSIONAL CENTER
210 South Pinellas Avenue, Tarpon Springs, FL

PAUL PELUSO (727) 638-9559

Keauss ... BILL CLAYTON (813) 841-1329

Commercial Real Estale Senvices - Since 1952
711 Mt Sherrit Sireal, Tampa, FL 33609-1108
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Let Your Inner-Writer
Out!

The Editorial Board of The
Bulletin is looking for more con-
tributors! If you are interested
in submitting an article please
contact Elke Lubin at the HCMA:
813.253.0471 or ELubin@hcma.net.

We do not have assigned topics,
you can submit an article on almost
any topic (for example: your view of
the healthcare environment, a book
or movie review, an article about a
recent vacation, the medical family,
how you balance your medical and
personal life, an unusual case you
have encountered, a personal expe-
rience, etc.).

Articles should remain between
800-1000 words...and don’t forget
pertinent photos!
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The Card Shop

Service Ads - Business Cards size...The perfect advertising opportunity for companies
such as your favorite transcriptionist, electrician, plumber, A/C repairman, automotive
repair shop, lawn maintenance business, restuarant, or office cleaning crew. Contact Elke
Lubin, Managing Editor, at 813,/253-0471, to find out how to place a business card ad.

, KATHLEEN “KELLY" WHITELOCK
Sales Manager

Specializing in Sole and Small Group

Practice Management PGRthDDD We_st

Web Design, Maintenance and Hosting

Nick Hernandez, MBA, FACHE

CEO 813-486-6449
2808 Duncan Tree Circle nhernandez@abisallc.com P.Q. Box 2526 Ph: (813) 909-4822
Valrico, FL 33594 www.abisalle.com Lutz, FL 33548 www.parthenonwest.net
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We Specialize

BENEFIT

In the Heartbeat %&
Of Your Practice

The relationships we have with our clients are the foundation of our
business. As a Benefit Provider to the Hillsborough County Medical
Association, we are proud to deliver a concierge suite of banking
products and services customized to the life cycle of your practice.

Whether you are just beginning, considering expansion or planning
your exit strategy, we stand ready to meet the demands of your
busy practice. We offer HCMA members:

* No Monthly Maintenance Fee on Premier
Business Checking

* Preferred Pricing on ACH Origination Services
(Payroll and Vendor/Client Payments)

¢ Preferred Pricing on Remote Deposit Capture
and Courier Services

We Invite You to Call * Complimentary Financial Performance Reports

or Visit Any of Our
Convenient Branches
Brandon
1314 Oakfield Dr.
813.864.0929

Have Dinner on Us!

When you sign up for direct
deposit or bill pay, we'll
welcome you with a $100
Ruth'’s Chris Steakhouse
Gift Certificate.

Carrollwood
10824 N. Dale Mabry Hwy.
813.926.2848

Citrus Park
138520 Sheldon Rd.
813.926.5588

You must mention this ad at the time of account being
opened. Gift card will be delivered within 2 weeks of
account opening. This offer applies to any new
Kenned relationship opened with new money not currently on

Yy deposit or loans with First Citrus Bank, no exceptions.

4302 W. Keru’ledy Blvd. One gift per customer. Maximum gift value is $100.
Available with personal and/or business deposit accounts.
813.422.6625

South Tampa
4240 Henderson Blvd.
813.287.0992

First Citrus!’

@ Equal Housing Lender, Member FDIC  14-HCMA (4/2014)

Please tell the advertiser you saw it in the HCMA Builletin!
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PROASSURANCE
reaced Faely

Medical professional liability insurance specialists

providing a single-source solution ProAssurance.com

Exclusively endorsed by

PROASSURANCE.

Treated Fairly

Please tell the advertiser you saw it in the HCMA Builletin!



